
 
 

   
 
 

II. DESCRIPTION OF THE PROPOSED PROJECT 

C. Describe and furnish plan drawings of all new substations, switching stations, 
and other ground facilities associated with the proposed project.  Include size, 
acreage, and bus configurations.  Describe substation expansion capability and 
plans.  Provide one-line diagrams for each.  

Response: The proposed Project requires construction of two new 500-230 kV substations in 
Loudoun County, Virginia—the Aspen Substation and the Golden Substation—as 
well as substation-related work at the Company’s existing Goose Creek Substation.  
Additionally, other minor substation-related work required in association with the 
Project.  All of the substations discussed in this section are located in Loudoun 
County, Virginia.  

Aspen Substation 

The proposed 500-230 kV Aspen Substation will be located entirely on Company-
owned property.  The proposed Aspen Substation initially will be constructed with 
twelve 500 kV 5000A circuit breakers, four 230 kV 4000A circuit breakers, four 
500 kV line terminals, one 230 kV line terminal, one 500-230 kV transformer bank 
(4-480 MVA, single-phase units, including a spare) and other associated 
equipment.  The Aspen Substation will be designed to accommodate future growth 
in the area with a build-out of twenty-one 500 kV 5000A circuit breakers, twelve 
230 kV 4000A circuit breakers, seven 500 kV line terminals, six 230 kV line 
terminals, two 500-230 kV transformer banks (7-480 MVA, single-phase units, 
including a spare), and one 500 kV capacitor bank.  Due to space constraints, the 
500 kV and 230 kV infrastructure will be GIS.  Additionally, two control enclosures 
will be installed to accommodate the protective relay, communications, and 
security cabinets.  The total area of the Aspen Substation is approximately 6.5 acres.   

The one-line and general arrangement diagrams for the proposed Aspen Substation 
are provided as Attachment II.C.1 and Attachment II.C.2, respectively.   

 Golden Substation 

 The proposed 500-230 kV Golden Substation will be located on property to be 
obtained by the Company.  The proposed Golden Substation initially will be 
constructed with six 500 kV 5000A circuit breakers, twelve 230 kV 4000A circuit 
breakers, one 500 kV line terminal, five 230 kV line terminals, two 500-230 kV 
transformer banks (7-480 MVA, single-phase units, including a spare) and other 
associated equipment.  The Golden Substation will be designed to accommodate 
future growth in the area with a build-out of fourteen 500 kV 5000A circuit 
breakers, seventeen 230 kV 4000A circuit breakers, three 500 kV line terminals, 
seven 230 kV line terminals, three 500-230 kV transformer banks (11-480 MVA, 
single-phase units, including two spares), two 500 kV capacitor banks and two 230 
kV capacitor banks.  Due to space constraints, the 500 kV and 230 kV infrastructure 
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will be GIS.  Additionally, two control enclosures will also be installed to 
accommodate the protective relay, communications, and security cabinets.  The 
total area of the Golden Substation is approximately 8.5 acres.   

 The one-line and general arrangement diagrams for the proposed Golden Substation 
are provided as Attachment II.C.3 and Attachment II.C.4, respectively.   

Goose Creek Substation 

At the existing expanded 500 kV Goose Creek Substation, two 500 kV 4000A 
circuit breakers will be replaced with two 500 kV 5000A circuit breakers.  One 
additional 500 kV 5000A circuit breaker will be added as part of the two 500 kV 
line terminations to Aspen Substation.  The total area of the existing Goose Creek 
Substation, as currently expanded, is approximately 7.5 acres.   

Other Minor Substation-Related Work 

In addition to the substation-related work described above, the Company will 
perform line terminal and protection upgrades within the substation and control 
enclosures at the Company’s existing Brambleton, Paragon Park, and Sterling Park 
Substations.   

.  While this work is required in association with the Project, it is not a component of 
the Project as defined in Section I.A, and the costs associated with this minor 
substation-related work are not included in the total Project costs.  The costs 
associated with this minor substation-related work are provided below, for 
reference purposes only.   

Other Minor Substation-Related Costs 
(Millions (approximate)) 

Substation Total 
Brambleton Substation $0.2 
Paragon Park Substation $0.3  
Sterling Park Substation $0.3  
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III. IMPACT OF LINE ON SCENIC, ENVIRONMENTAL AND HISTORIC 
FEATURES53 

A. Describe the character of the area that will be traversed by this line, including 
land use, wetlands, etc.  Provide the number of dwellings within 500 feet, 250 
feet and 100 feet of the centerline, and within the ROW for each route 
considered.  Provide the estimated amount of farmland and forestland within 
the ROW that the proposed project would impact.  

Response: Aspen-Golden Lines 

 Route 1  

 Route 1 is approximately 6.6 miles in length and is located entirely within Loudoun 
County, extending east and southeast from the proposed Aspen Substation near the 
existing Brambleton-Goose Creek 500 kV Line #558 to the proposed Golden 
Substation.  Route 1 crosses mostly developed land, including existing commercial 
and industrial areas, is generally collocated with existing roadways and utility 
corridors, and crosses proposed mixed-use residential and data center parcels, some 
of which may be under development prior to transmission line construction.  Where 
located along Rt. 7, Route 1 crosses mostly IP or OP zoning districts.  The majority 
of open land crossed by Route 1 along Rt. 7 has planned developments for either 
data centers or mixed-use residential/commercial.  Route 1 also crosses forested 
areas adjacent to Goose Creek planned for data center and other industrial 
development prior to transmission line construction.  

 According to Loudoun County parcel data, zoning data, and aerial photo analysis, 
there is one dwelling located within 250 and 500 feet of the proposed centerline, 
but zero dwellings within 100 feet of the proposed centerline or within the right-of-
way of Route 1.  There are 23 non-residential building (picnic shelter or 

 
53 Note, all impacts associated with the proposed Aspen Substation and the proposed Golden Substation are included 
in the Route 1 impacts discussion, unless otherwise noted. 

As proposed, the approximately 0.2-mile Aspen-Goose Creek Line #5002 will be constructed entirely within 
Company-owned property or an existing transmission right-of-way corridor.  Where Line #5002 is located within the 
Company’s existing Goose Creek Substation or the Lines #558/#2180 right-of-way transmission corridor, any impacts 
resulting from the Line #5002 construction already were mitigated during permitting of the Goose Creek Substation 
expansion and Lines #558 and #2180.  Where Line #5002 is located within the Company’s proposed Aspen Substation, 
any impacts resulting from the Line #5002 construction are included in the Route 1 discussion, as Route 1 impacts are 
inclusive of impacts from the proposed Aspen and Golden Substations.   

As proposed, the approximately <0.1-mile (490 feet) Lines #2081/#2150 Loop will be constructed entirely within 
property to-be-owned by the Company or an existing transmission right-of-way corridor.  As the Line Loop is located 
contiguous with Aspen-Golden Line #2333 along the Route 1 right-of-way where Line #2333 and the Line Loop both 
enter the proposed Golden Substation, any impacts resulting from the Line Loop construction also are included in the 
Route 1 discussion.   

Accordingly, impacts associated with construction of the Aspen Substation, the Golden Substation, the Aspen-Goose 
Creek Line #5002 (except as to those impacts mitigated already), and the Lines #2081/#2150 Loop are included within 
the discussion of Route 1 impacts in the Appendix and the Environmental Routing Study, unless otherwise noted.   
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outbuildings) and 54 existing commercial buildings (e.g., office or retail) located 
within 500 feet of the proposed centerline of Route 1.   

 See Attachment III.A.1 for a map depicting prime farmland and farmland of 
statewide importance in the Project area, and Section 2.L of the DEQ Supplement 
for the estimated amount of farmland and forestland within the right-of-way that 
Route 1 would impact.  

For additional description of the character of the area that will be traversed by Route 
1 and the related impacts, see the DEQ Supplement, specifically as to land use 
(Sections 2.G and 2.L), wetlands (Section 2.D), forests (Section 2.L), agricultural 
lands (Section 2.L), historic resources (Section 2.I), and wildlife (Sections 2.G and 
2.K).  

 Belmont Park Variation A 

Belmont Park Variation A is approximately 0.6 mile in length and is located 
entirely within Loudoun County, near the intersection of Rt. 7 and Lansdowne 
Boulevard/Claiborne Parkway.  From Route 1, approximately 0.3 mile west of 
Claiborne Parkway, Belmont Park Variation A extends approximately 0.6 mile 
along the south side of Rt. 7, where it reconnects with Route 1 approximately 0.3 
mile east of Claiborne Parkway. 

According to Loudoun County parcel data, zoning data, and aerial photo analysis, 
there is one multi-family dwelling (48 total units) located within 500 feet of the 
proposed centerline (approximately 460 feet at its closest point) and zero dwellings 
located within 250 feet or 100 feet of the proposed centerline or within the right-
of-way of Belmont Park Variation A.  There are no non-residential buildings (e.g., 
sheds and outbuildings), but there are eight existing commercial buildings (e.g., 
office or retail) located within 500 feet of the proposed centerline of Belmont Park 
Variation A.   

 See Attachment III.A.1 for a map depicting prime farmland and farmland of 
statewide importance in the Project area, and Section 2.L of the DEQ Supplement 
for the estimated amount of farmland and forestland within the right-of-way that 
Belmont Park Variation A would impact.   

For additional description of the character of the area that will be traversed by 
Belmont Park Variation A and the related impacts, see the DEQ Supplement, 
specifically as to land use (Sections 2.G and 2.L), wetlands (Section 2.D), forests 
(Section 2.L), agricultural lands (Section 2.L), historic resources (Section 2.I), and 
wildlife (Sections 2.G and 2.K).  

Belmont Park Variation B 

Belmont Park Variation B is approximately 0.6 mile in length and is located entirely 
within Loudoun County, near the intersection of Rt. 7 and Lansdowne 
Boulevard/Claiborne Parkway.  Rather than follow along the south side of Rt. 7, 

338



 
 

   
 
 

approximately 0.3 mile west of Claiborne Parkway, Belmont Park Variation B 
would cross to the north side of Rt. 7, continue to the southeast along Rt. 7 for 
approximately 0.4 mile, then cross back to the south side of Rt. 7. 

According to Loudoun County parcel data, zoning data, and aerial photo analysis, 
there are 12 multi-family dwellings (a total of 404 units) located within 500 feet of 
the proposed centerline and three multi-family dwellings (a total of 112 units) 
located within 250 feet of the proposed centerline of Belmont Park Variation B, but 
there are no dwellings within 100 feet of the centerline or within the right-of-way.  
There are no non-residential buildings (e.g., sheds and outbuildings), but there are 
eight existing commercial buildings (e.g., office or retail) located within 500 feet 
of the proposed centerline of the Belmont Park Variation B.   

 See Attachment III.A.1 for a map depicting prime farmland and farmland of 
statewide importance in the Project area, and Section 2.L of the DEQ Supplement 
for the estimated amount of farmland and forestland within the right-of-way that 
Belmont Park Variation B would impact.   

For additional description of the character of the area that will be traversed by 
Belmont Park Variation B and the related impacts, see the DEQ Supplement, 
specifically as to land use (Sections 2.G and 2.L), wetlands (Section 2.D), forests 
(Section 2.L), agricultural lands (Section 2.L), historic resources (Section 2.I), and 
wildlife (Sections 2.G and 2.K).  

Broad Run Variation A 

Broad Run Variation A is approximately 2.2 miles in length and is located entirely 
within Loudoun County.  Broad Run Variation A starts approximately 0.1 mile 
north of Beaverdam Run, follows Loudoun County Parkway south to the W&OD 
Trail, then heads east and ends near Pacific Boulevard.  Broad Run Variation A is 
collocated along the east side of Loudoun County Parkway across open, industrial 
zoned land for 1.3 miles, is collocated with existing transmission lines for 0.3 mile 
across Broad Run, and is located entirely on industrial zoned land.  Broad Run 
Variation A is on primarily open space or developed land, approximately 20.3 
acres, with forested land comprising 9.1 acres.   

 According to Loudoun County parcel data, zoning data, and aerial photo analysis, 
there are zero dwellings located within 500 feet of the proposed centerline or within 
the right-of-way.  There are three non-residential buildings (e.g., sheds and 
outbuildings) and 26 existing commercial or industrial buildings (e.g., warehouse, 
office, or retail) located within 500 feet of the proposed centerline of Broad Run 
Variation A.  

 See Attachment III.A.1 for a map depicting prime farmland and farmland of 
statewide importance in the Project area, and Section 2.L of the DEQ Supplement 
for the estimated amount of farmland and forestland within the right-of-way that 
the Broad Run Variation A would impact.   
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For additional description of the character of the area that will be traversed by the 
Broad Run Variation A and the related impacts, see the DEQ Supplement, 
specifically as to land use (Sections 2.G and 2.L), wetlands (Section 2.D), forests 
(Section 2.L), agricultural lands (Section 2.L), historic resources (Section 2.I), and 
wildlife (Sections 2.G and 2.K).  

Broad Run Variation B 

Broad Run Variation B is approximately 2.3 miles in length and is located entirely 
within Loudoun County.  Broad Run Variation B starts north of Beaverdam Run, 
heads east across forested and open land toward Broad Run, then turns south 
through forested land adjacent to existing electric distribution and water and sewer 
lines, crosses Broad Run, then continues south then east along Broad Run and 
crossing Cabin Branch before ending east of Pacific Boulevard.  Broad Run 
Variation B is located on industrial zoned land (74%, 1.7 mile) and on mixed-use 
business zoned land (26%, 0.6 mile). 

According to County parcel data, zoning data, and aerial photo analysis, there are 
zero dwellings located within 500, 250, or 100 feet of the proposed centerline of 
Broad Run Variation B and are no dwellings within the right-of-way.  There are 
five non-residential buildings (e.g., sheds and outbuildings) and 18 existing 
commercial buildings (e.g., office or retail) located within 500 feet of the proposed 
centerline of the Broad Run Variation B.   

 See Attachment III.A.1 for a map depicting prime farmland and farmland of 
statewide importance in the Project area, and Section 2.L of the DEQ Supplement 
for the estimated amount of farmland and forestland within the right-of-way that 
the Broad Run Variation B would impact.   

For additional description of the character of the area that will be traversed by the 
Broad Run Variation B and the related impacts, see the DEQ Supplement, 
specifically as to land use (Sections 2.G and 2.L), wetlands (Section 2.D), forests 
(Section 2.L), agricultural lands (Section 2.L), historic resources (Section 2.I), and 
wildlife (Sections 2.G and 2.K).  

Substations   

Aspen Substation 

The proposed Aspen Substation will be located on Company-owned property that 
consists of existing utility rights-of-way and forested land.  

No dwellings are located within 500, 250, or 100 feet of the proposed footprint.  
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One non-residential building is located within 500 feet of the proposed footprint.54   

See Attachment III.A.1 and Section 2.L of the DEQ Supplement for the estimated 
amount of farmland and forestland affected by the proposed Aspen Substation.   

For additional description of the character of the area that will be affected by the 
Aspen Substation and the related impacts, see the DEQ Supplement, specifically as 
to land use (Sections 2.G and 2.L), wetlands (Section 2.D), forests (Section 2.L), 
agricultural lands (Section 2.L), historic resources (Section 2.I), and wildlife 
(Sections 2.G and 2.K). 

Golden Substation 

The proposed Golden Substation will be located on property to be obtained by the 
Company comprised of open land with grasses and shrubs.  The proposed Golden 
Substation is located adjacent to Route 28 on the same parcel as a future data center 
campus.   

No dwellings are located within 500, 250, or 100 feet of the proposed footprint.  
Two non-residential buildings are located within 500 feet of the proposed 
footprint.55   

See Attachment III.A.1 and Section 2.L of the DEQ Supplement for the estimated 
amount of farmland and forestland affected by the proposed Golden Substation.   

For additional description of the character of the area that will be affected by the 
Golden Substation and the related impacts, see the DEQ Supplement, specifically 
as to land use (Sections 2.G and 2.L), wetlands (Section 2.D), forests (Section 2.L), 
agricultural lands (Section 2.L), historic resources (Section 2.I), and wildlife 
(Sections 2.G and 2.K). 

 

 
54 The Route 1 dwelling, non-residential, and commercial building counts include the building counts associated with 
the proposed substations.  This single non-residential building within 500 feet of the proposed Aspen Substation 
footprint is included in the count of 23 non-residential buildings within 500 feet of the proposed centerline of Route 
1. 

55 The Route 1 dwelling, non-residential, and commercial building counts include the building counts associated with 
the proposed substations.  These two non-residential buildings within 500 feet of the proposed Golden Substation 
footprint are included in the count of 23 non-residential buildings within 500 feet of the proposed centerline of Route 
1. 
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III. IMPACT OF LINE ON SCENIC, ENVIRONMENTAL AND HISTORIC 
FEATURES 

B. Describe any public meetings the Applicant has had with neighborhood 
associations and/or officials of local, state or federal governments that would 
have an interest or responsibility with respect to the affected area or areas. 

Response: Stakeholder Engagement  

At Dominion Energy Virginia, the Company believes stakeholder engagement is 
critical to the success of this Project.  The data center industry has grown 
substantially in northern Virginia in recent years, and the Company has made 
significant investments in new infrastructure to meet the growing demand for 
electricity in a concentrated area.  This Project is critical to the success of this 
industry in northern Virginia.  Routing and siting this Project, in an accelerated 
timeline, would not have been possible without important partnerships and 
substantial community involvement, including environmental organizations, 
elected officials, governmental bodies, community leaders and community 
members.  Outreach about the Project to County leaders, the data center industry, 
and the creation of the Loudoun Reliability Engagement Group (or “LREG”) 
consisting of individuals with a variety of expertise and knowledge of the area, 
began in June 2022.  Many of these stakeholders remain engaged and continue to 
represent their specialty as they participate in future electric transmission projects.  

Feedback is critical as the Company considers all potential benefits and impacts of 
the Project, including connecting two new substations in a densely populated area 
in Loudoun County via the proposed Aspen-Golden Lines.  

Dominion Energy Virginia has and will continue to engage with a broad range of 
stakeholders that have interests across the Project components. 

Stakeholder engagement includes both a statewide and regional approach in the 
following segments:  cultural and historic resource stewardship organizations; the 
business community and workforce organizations; the environmental community; 
and organizations that represent the needs of underrepresented communities.  These 
organizations agreed to combine into the LREG.  Since July 2022, the LREG of 
more than 20 volunteers have met at least every other month to hear updates on 
electric transmission infrastructure projects impacting Loudoun County.  The 
LREG has received updates on the Project beginning in November 2022 and 
provided input and feedback from their collective organizations related to routing, 
siting, environmental concerns as well as concerns about visual impacts to private 
property owners.  Copies of presentations the Company made to the LREG since 
first engaging on the Project are available on www.dominionenergy.com/NOVA.   
The Company remains committed to maintaining communications with this 
engagement group for other reliability projects proposed in Loudoun County. 
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The Company has also met with members of specific neighborhoods, including 
Belmont, Lansdowne and One Loudoun.  Each neighborhood homeowners 
association represented several thousand homeowners.  The Company also met 
with individual property owners and community members. 

In August 2022, the Company launched an internet website dedicated to several 
projects in the area:  www.dominionenergy.com/NOVA.  Specific details about the 
Aspen-Golden 500-230 kV Electric Transmission Project were added to the website 
beginning in March 2023.  The website includes a description of the proposed 
Project, an explanation of the need, routing options, GeoVoice (an interactive 
mapping tool), photo renderings and simulations, recordings of the in-person 
community meeting presentations, and information on the Commission review 
process.  Additionally, the website includes presentations made at various public 
meetings described above.  The Company also made the website available to the 
public in English, Spanish and Vietnamese.   

Beginning in March 2023, the Company commenced coordinated community and 
stakeholder engagement with Loudoun County, regarding the proposed 
transmission lines.   

o On May 22, 2023, a Project announcement postcard was mailed to nearly 
40,000 residences and businesses in the vicinity of the Project area.  The 
postcard included Project information and details regarding the virtual and 
in-person community meetings.  A second mailing, including study area 
maps and details of the June 22, 2023 virtual and June 29, 2023 in-person 
community meetings was mailed on June 14, 2023.  Copies of the postcards 
and Project announcement letters, as well as Project and community 
meeting information has been available on 
www.dominionenergy.com/NOVA since prior to the June 2023 community 
meetings.  The digital advertising campaign promoting these community 
meetings ran from June 12, 2023, through June 29, 2023.  Three print 
advertisements promoting the virtual and in-person community meetings 
ran in Loudoun County publications, including Loudoun Now and Loudoun 
Local Living on June 14, 2023, and in Loudoun Times on June 15, 2023.  

o On June 22, 2023, the Project team hosted a virtual community meeting via 
Webex to inform stakeholders about the proposed Project.  There were 120 
attendees who asked 32 questions.  

o On June 29, 2023, the Company hosted an in-person community meeting 
on the need for new electric transmission lines to support large utility 
customers.  There were 108 attendees.   

o On August 14, 2023, another Project announcement letter was mailed to 
nearly 40,000 residences and businesses in the vicinity of the Project area.  
The letter included Project information and details regarding the virtual and 
in-person community meetings.  A copy of the Project announcement 
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invitation, as well as Project and community meeting information has been 
available on www.dominionenergy.com/NOVA since prior to the August 
2023 community meetings.  The digital advertising campaign promoting the 
community meetings ran from August 14, 2023, through August 29, 2023.  
The advertisements running August 14 through August 24 specifically 
promoted both the virtual and in-person community meetings, while the 
advertisements from August 25 through August 29 promoted the in-person 
meeting only.  Print advertisements promoting the virtual and in-person 
community meetings ran in Loudoun County publications, including 
Loudoun Local Living on August 17, 2023, and in Loudoun Now and 
Loudoun Times on August 18, 2023.   

o On August 24, 2023, the Project team hosted a virtual community meeting 
via Webex to inform stakeholders about the proposed Project.  There were 
approximately 140 attendees.  The attendees were encouraged to submit 
comments and questions through the Webex Q&A function or via 
GeoVoice, and a total of 66 questions or comments were submitted.   

o On August 29, 2023, the Company hosted an in-person meeting on the need 
for new electric transmission lines to support large utility customers.  There 
were 297 attendees.  The attendees were encouraged to leave comments 
through forms provided at the event or to submit them online through the 
GeoVoice platform.  Team members also recorded concerns from 
individual stakeholders, as needed. 

o On December 14, 2023, a save-the-date postcard was mailed to nearly 
40,000 residences and businesses in the vicinity of the Project area.  On 
December 28, 2023, a follow-up letter was mailed to the same recipients.  
The letter included project information and details regarding the upcoming 
January 9, 2024 virtual and January 11, 2024 in-person community 
meetings.  A copy of the Project announcement invitation, as well as Project 
and community meeting information has been available on 
www.dominionenergy.com/NOVA since prior to the January 2024 
community meetings.  The digital advertising campaign promoting the 
community meetings ran in English and Spanish from January 2, 2024, 
through January 11, 2024, on Facebook, Instagram, Nextdoor, YouTube, 
and Google (display).  Two print advertisements ran in Loudoun County 
publications, including Loudoun Now and Loudoun Local Living, on 
January 4, 2024. 

o On January 9, 2024, the Project team hosted a virtual community meeting 
via Webex to inform stakeholders about the proposed Project.  
Approximately 121 individuals attended the virtual community meeting.  
The attendees were encouraged to submit comments and questions via the 
Webex Q&A function or GeoVoice.   
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o On January 11, 2024, the Project team hosted an in-person community 
meeting at Riverside High School in Loudoun County, Virginia, to inform 
stakeholders about the proposed Project.  Approximately 58 individuals 
attended the community meeting.  The attendees were encouraged to leave 
comments through the GeoVoice platform or via paper forms provided at 
the event.  Team members also recorded concerns from individual 
stakeholders, as needed. 

o Environmental justice research related to the Project area showed a 
significant number of Spanish and Vietnamese speakers in the Project area.  
To accommodate the Spanish and Vietnamese speakers at the community 
meetings (on June 23, 2023; June 29, 2023; August 24, 2023; August 29, 
2023; January 9, 2024; and January 11, 2024), the Project team provided 
sign-in information and translation services in Spanish and Vietnamese to 
offer accessible options in those secondary and tertiary languages.    

o Since the Company began studying electrical solutions for the Project, the 
Company has been aware of the African American Burial Ground for the 
Enslaved at Belmont near the intersection of Belmont Ridge Road and Rt. 
7.  Pastor Thomas, a member of Dominion Energy Virginia’s LREG has 
been the primary contact representing the cemetery.  In an effort to engage 
in meaningful outreach with Pastor Thomas on behalf of the cemetery, the 
Company has had both virtual and in-person meetings with Pastor Thomas, 
including the following:   

 June 17, 2022 – phone 
 August 29, 2023 – in person 
 October 2, 2023 – phone 
 October 4, 2023 – virtual meeting 
 October 27, 2023 – phone 
 January 8, 2024 – in person 
 January 31, 2024 – in person  
 February 15, 2024 – phone 

The Company also communicated with Pastor Thomas via email on July 5, 
2022; July 6, 2022; July 25, 2022; December 1, 2023; December 20, 2023; 
January 3, 2024; and January 30, 2024.  The Company also communicated 
with Pastor Thomas via U.S. mail in October 2023.  

From May 25, 2023, to January 31, 2024, the Company conducted a thorough 
digital advertising campaign designed to communicate all aspects of the Aspen-
Golden 500-230 kV Electric Transmission Project.  Through social media 
platforms, display advertisements, videos and newspaper ads, the Company’s goal 
was to provide information about the many alternatives for meaningful involvement 
among all impacted communities. 
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See Attachment III.B.1, which includes the Project’s newspaper advertisements, 
the digital advertisements, and the digital campaign results.  

The Company deployed an online tool called GeoVoice on September 1, 2022 
(embedded within the Project website at  
https://geovoice.powereng.com/dominion/LoudounCounty/), which allows users to 
review the potential transmission routing options, and provide location-based 
comments to share insights.  GeoVoice was first populated with routing options for 
the Aspen-Golden 500-230 kV Electric Transmission Project on May 10, 2023, and 
was subsequently updated with typical proposed structure drawings and photo 
simulations, which are included as Attachment III.B.2.  Users do not need to 
register before viewing the routing details.  This allowed stakeholders to provide 
their comments (after registering prior to routes being released) to help inform the 
routing process.  Activity on GeoVoice includes more than 1,000 visits, 223 users, 
and 91 location-based comments from users.   

Environmental Justice 

As set forth in Section 6.5 of the Routing Study, as part of preparing for the Project, 
the Company researched the demographics of the surrounding communities using 
census data from the U.S. Census Bureau’s 2018-2022 American Community 
Survey, five-year estimates.  This information revealed that 48 Census Block 
Groups (“CBGs”) are within the Project study area and are within one mile of the 
routing options.  A review of census data for several demographic characteristics 
identified populations within the Project study area that meet the Virginia 
Environmental Justice Act (“VEJA”) thresholds for Environmental Justice 
Communities (“EJ Communities”) (Va. Code § 2.2-234, 2.2-235).   

Of the 48 CBGs within the Project study area, 12 CBGs are crossed by one or more 
of the Project routing options. Of these, 4 CBGs appear to have populations of color, 
2 CBGs appear to have populations with limited English-speaking households, 3 
CBGs appear to have populations of color and limited English-speaking household, 
and 1 CBG appears to have populations of color, limited English-speaking 
households, and low-income populations.  

As set forth above in this Section III.B, the Company has engaged extensively all 
communities within the Project study area, including people in the EJ Community 
CGBs discussed herein.  This engagement has included accommodations for 
Spanish and Vietnamese speakers at the community meetings, and translations of 
Project information into other languages.  The Company believes that 1) its work 
has allowed for the fair treatment and meaningful involvement of all interested 
people,  regardless of race, color, national origin, income, faith, or disability, and 
2) the Project’s Proposed Routes minimize potential impacts to EJ Communities 
and other populations, and will not result in a disproportionate impact on EJ 
Communities. 
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As with its other projects, the Company has and will continue to engage the EJ 
Communities and others affected by the Project in a manner that allows them to 
meaningfully participate in the Project development and approval process so that 
the Company can take their views and input into consideration.  See Attachment 
III.B.1 for information regarding digital outreach, including related to Spanish 
speakers, and Attachment III.B.3 for a copy of the Company’s Environmental 
Justice Policy.  

  

351



D
E

 T
ra

n
sm

is
si

on
N

O
V

A
 C

am
p

ai
g

ns
 R

ep
or

t

Fe
br

ua
ry

 6
, 2

02
4

1

R
ep

or
t D

at
e:

 M
ay

 2
5,

 2
02

3 
– 

Ja
nu

ar
y 

31
, 2

02
4

Attachment III.B.1

352



D
E

T
 |

 N
O

V
A

 C
am

p
ai

g
n

s|
 5

/2
5/

23
-1

/3
1/

24
|

 E
n

g
li

sh
 O

ve
ra

ll
 M

et
ri

cs

Fe
br

ua
ry

 6
, 2

02
4

2Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 1
/3

1/
24

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 re

si
de

 n
ea

r t
he

 p
ro

je
ct

 a
re

a 
in

 L
ou

do
un

 C
ou

nt
y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
w

ith
 a

n 
ov

er
al

l C
TR

 o
f 2

.1
7%

.

•
N

ex
td

oo
r p

er
fo

rm
ed

 1
13

%
 o

ve
r b

en
ch

m
ar

k.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 4
87

,6
86

 v
ie

w
s 

an
d 

a 
VC

R
 o

f 2
8.

26
%

.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

54
 a

nd
 m

en
.

19
,1

28
,1

53
im

p
re

ss
io

n
s

of
 a

ds
 w

er
e 

de
liv

er
ed

 to
 ta

rg
et

 a
ud

ie
nc

es
.

15
8,

68
4

cl
ic

k
s

ha
ve

 ta
ke

n 
au

di
en

ce
s 

to
 th

e 
la

nd
in

g 
pa

ge
s.

2,
10

6,
49

6 
vi

d
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

25
.8

2%
 V

C
R

0.
83

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

71
3,

79
0

ad
 e

n
g

ag
em

en
ts

su
ch

 a
s 

re
ac

tio
ns

, l
ik

es
, c

om
m

en
ts

, s
ha

re
s 

an
d 

sa
ve

s 
ha

ve
 b

ee
n 

m
ad

e 
on

 th
e 

ad
s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

G
oo

gl
e 

D
ET

 N
O

VA
 P

ha
se

 7
 V

O
H

 

30
0x

60
0 

ad
 h

ad
 th

e 
hi

gh
es

t C
TR

 a
t 6

.0
6%

, 

w
hi

ch
 is

 1
,1

12
%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 

be
nc

hm
ar

k.

353



D
E

T
 |

 N
O

V
A

 C
am

p
ai

g
n

s|
 5

/2
5/

23
-1

/3
1/

24
|

 S
p

an
is

h
 O

ve
ra

ll
 M

et
ri

cs

Fe
br

ua
ry

 6
, 2

02
4

3Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 1
/2

4/
24

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 s

pe
ak

 S
pa

ni
sh

 a
nd

 re
si

de
 n

ea
r t

he
 p

ro
je

ct
 a

re
a 

in
 L

ou
do

un
 C

ou
nt

y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
w

ith
 a

n 
ov

er
al

l C
TR

 o
f 2

.1
4%

.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 2
15

,4
84

 v
ie

w
s 

an
d 

a 
VC

R
 o

f 3
1.

34
%

.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

54
 a

nd
 m

en
.

4,
59

2,
68

8
im

p
re

ss
io

n
s

of
 a

ds
 w

er
e 

de
liv

er
ed

 to
 ta

rg
et

 a
ud

ie
nc

es
.

56
,0

17
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

61
7,

39
8 

vi
d

eo
 v

ie
w

s 
w

it
h

 a
n

 
av

er
ag

e 
31

.7
8%

 V
C

R
1.

22
%

C
T

R
M

os
t C

TR
s 

ne
ar

 o
r a

bo
ve

 b
en

ch
m

ar
ks

.

25
8,

17
4

ad
 e

n
g

ag
em

en
ts

su
ch

 a
s 

re
ac

tio
ns

, l
ik

es
, c

om
m

en
ts

, s
ha

re
s 

an
d 

sa
ve

s 
ha

ve
 b

ee
n 

m
ad

e 
on

 th
e 

ad
s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Sp
an

is
h 

D
is

pl
ay

 D
ET

 N
O

VA
 P

ha
se

 6
 

Vi
rtu

al
 M

ee
tin

g 
ad

 h
ad

 th
e 

hi
gh

es
t C

TR
 a

t 

4.
01

%
, w

hi
ch

 is
 7

02
%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

354



D
E

T
 |

 N
O

V
A

 P
h

as
e 

1 
–

R
el

ia
b

il
it

y|
 5

/2
5/

23
-6

/1
1/

23
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

4Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 6
/1

1/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 re

si
de

 n
ea

r t
he

 p
ro

je
ct

 a
re

a 
in

 L
ou

do
un

 C
ou

nt
y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
w

ith
 a

n 
ov

er
al

l C
TR

 o
f 1

.8
2%

.

•
N

ex
td

oo
r p

er
fo

rm
ed

 9
3%

 o
ve

r b
en

ch
m

ar
k.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 1
4,

00
5 

vi
ew

s 
an

d 
a 

VC
R

 o
f 2

4.
41

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

54
 a

nd
 m

en
.

1,
63

5,
89

6
im

p
re

ss
io

n
s

of
 a

ds
 w

er
e 

de
liv

er
ed

 to
 ta

rg
et

 a
ud

ie
nc

es
.

10
,9

62
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

12
2,

41
4 

vi
d

eo
 v

ie
w

s 
w

it
h

 a
n

 
av

er
ag

e 
7.

53
%

 V
C

R
0.

67
%

C
T

R
M

os
t C

TR
s 

ne
ar

 o
r a

bo
ve

 b
en

ch
m

ar
ks

.

46
,7

58
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

D
ET

 N
O

VA
 a

d 
ha

d 
th

e 
hi

gh
es

t C
TR

 a
t 

1.
82

%
, w

hi
ch

 is
 1

02
%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

355



D
E

T
 |

 N
O

V
A

 P
h

as
e 

1 
–

R
el

ia
b

il
it

y|
 5

/2
5/

23
-6

/1
1/

23
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

5

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
68

9,
25

7 
Im

pr
es

sio
ns

•
6,

21
5 

Cl
ic

ks

•
0.

90
%

 C
TR

•
59

5,
90

9 
Im

pr
es

sio
ns

•
2,

97
6 

Cl
ic

ks

•
0.

50
%

 C
TR

•
35

0,
73

0 
Im

pr
es

sio
ns

•
14

,0
05

 V
ie

w
s

•
3,

41
9 

Co
m

pl
et

io
ns

•
24

.4
1%

 V
CR

356



D
E

T
 |

 N
O

V
A

 P
h

as
e 

1 
–

R
el

ia
b

il
it

y|
 5

/2
5/

23
-6

/1
1/

23
|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

6Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 6
/1

1/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 s

pe
ak

 S
pa

ni
sh

 a
nd

 re
si

de
 n

ea
r t

he
 p

ro
je

ct
 a

re
a 

in
 L

ou
do

un
 C

ou
nt

y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
w

ith
 a

n 
ov

er
al

l C
TR

 o
f 1

.9
3%

.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 5
,0

66
 v

ie
w

s 
an

d 
a 

VC
R

 o
f 3

7.
84

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

43
6,

37
5

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

3,
39

6
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

28
,6

67
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

10
.6

4%
 V

C
R

0.
78

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

14
,9

72
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Sp
an

is
h 

D
ET

 N
O

VA
 a

d 
ha

d 
th

e 

hi
gh

es
t C

TR
 a

t 1
.9

3%
, w

hi
ch

 is
 1

14
%

 

hi
gh

er
 th

an
 th

e 
pl

at
fo

rm
 b

en
ch

m
ar

k.

357



D
E

T
 |

 N
O

V
A

 P
h

as
e 

1 
–

R
el

ia
b

il
it

y|
 5

/2
5/

23
-6

/1
1/

23
|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

7

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
13

5,
20

3 
Im

pr
es

sio
ns

•
1,

62
7 

Cl
ic

ks

•
1.

20
%

 C
TR

•
18

1,
72

8 
Im

pr
es

sio
ns

•
99

4 
Cl

ic
ks

•
0.

55
%

 C
TR

•
11

9,
44

4 
Im

pr
es

sio
ns

•
5,

06
6 

Vi
ew

s

•
1,

91
7 

Co
m

pl
et

io
ns

•
37

.8
4%

 V
CR

358



D
E

T
 |

 N
O

V
A

 P
h

as
e 

2 
 –

Ju
n

e 
P

re
-E

ve
n

t|
 6

/1
2/

23
-6

/2
9/

23
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

8Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 6
/2

9/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 re

si
de

 n
ea

r t
he

 p
ro

je
ct

 a
re

a 
in

 L
ou

do
un

 C
ou

nt
y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
w

ith
 a

n 
ov

er
al

l C
TR

 o
f 1

.6
7%

.

•
N

ex
td

oo
r p

er
fo

rm
ed

 8
7%

 o
ve

r b
en

ch
m

ar
k.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 2
5,

63
6 

vi
ew

s 
an

d 
a 

VC
R

 o
f 2

6.
06

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 3
5-

44
 a

nd
 m

en
.

86
3,

88
4

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

5,
45

5
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

86
,8

34
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

31
.1

4%
 V

C
R

0.
63

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

25
,9

45
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

D
ET

 N
O

VA
 O

ld
 M

ee
tin

g 
Bo

th
 a

d 
ha

d 

th
e 

hi
gh

es
t C

TR
 a

t 2
.3

1%
, w

hi
ch

 is
 1

57
%

 

hi
gh

er
 th

an
 th

e 
pl

at
fo

rm
 b

en
ch

m
ar

k.

359



D
E

T
 |

 N
O

V
A

 P
h

as
e 

2 
–

Ju
n

e 
P

re
-E

ve
n

t|
 6

/1
2/

23
-6

/2
9/

23
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

9

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
44

6,
32

1 
Im

pr
es

sio
ns

•
3,

19
5 

Cl
ic

ks

•
0.

72
%

 C
TR

•
21

4,
05

9 
Im

pr
es

sio
ns

•
1,

22
6 

Cl
ic

ks

•
0.

57
%

 C
TR

•
20

3,
50

4 
Im

pr
es

sio
ns

•
25

,6
36

 V
ie

w
s

•
6,

68
0 

Co
m

pl
et

io
ns

•
26

.0
6%

 V
CR

360



N
ew
sp
ap
er

Fe
br

ua
ry

 6
, 2

02
4

10

H
al

f-p
ag

e,
 fu

ll-
co

lo
r a

ds
 

w
er

e 
pu

rc
ha

se
d 

in
 L

ou
do

un
 

Ti
m

es
, L

ou
do

un
 N

ow
, a

nd
 

Lo
ud

ou
n 

Lo
ca

l L
iv

in
g.

Pu
bl

ic
at

io
n 

D
at

es
:

Lo
ud

ou
n 

Ti
m

es
 –

 J
un

e 
15

Lo
ud

ou
n 

N
ow

 –
 J

un
e 

14
Lo

ud
ou

n 
Lo

ca
l L

iv
in

g 
– 

Ju
ne

 1
4

361



D
E

T
 |

 N
O

V
A

 P
h

as
e 

2 
–

Ju
n

e 
P

re
-E

ve
n

t|
 6

/1
2/

23
-6

/2
9/

23
|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

11Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 6
/2

9/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 s

pe
ak

 S
pa

ni
sh

 a
nd

 re
si

de
 n

ea
r t

he
 p

ro
je

ct
 a

re
a 

in
 L

ou
do

un
 C

ou
nt

y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
w

ith
 a

n 
ov

er
al

l C
TR

 o
f 1

.9
7%

.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 8
,9

68
 v

ie
w

s 
an

d 
a 

VC
R

 o
f 3

0.
91

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 3
5-

44
 a

nd
 m

en
.

23
6,

51
6

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

2,
01

3
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

23
,3

23
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

38
.6

2%
 V

C
R

0.
85

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

10
,3

42
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Sp
an

is
h 

D
ET

 N
O

VA
 O

ld
 M

ee
tin

g 
Bo

th
 

ad
 h

ad
 th

e 
hi

gh
es

t C
TR

 a
t 2

.3
9%

, w
hi

ch
 is

 

16
6%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

362



D
E

T
 |

 N
O

V
A

 P
h

as
e 

2 
–

Ju
n

e 
P

re
-E

ve
n

t|
 6

/1
2/

23
-6

/2
9/

23
|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

12

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
76

,4
93

 Im
pr

es
sio

ns

•
96

9 
Cl

ic
ks

•
1.

27
%

 C
TR

•
87

,5
39

 Im
pr

es
sio

ns

•
56

9 
Cl

ic
ks

•
0.

65
%

 C
TR

•
72

,4
84

 Im
pr

es
sio

ns

•
8,

96
8 

Vi
ew

s

•
1,

95
9 

Co
m

pl
et

io
ns

•
30

.9
1%

 V
CR

363



D
E

T
 |

 N
O

V
A

 P
h

as
e 

2 
–

G
eo

Vo
ic

e|
 6

/1
2/

23
-6

/2
9/

23
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

13Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 6
/2

9/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 re

si
de

 n
ea

r t
he

 p
ro

je
ct

 a
re

a 
in

 L
ou

do
un

 C
ou

nt
y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
w

ith
 a

n 
ov

er
al

l C
TR

 o
f 2

.1
4%

.

•
N

ex
td

oo
r p

er
fo

rm
ed

 1
00

%
 o

ve
r b

en
ch

m
ar

k.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 9
,3

44
 v

ie
w

s 
an

d 
a 

VC
R

 o
f 2

0.
97

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 3
5-

44
 a

nd
 m

en
.

80
3,

26
1

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

4,
85

4
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

87
,4

88
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

34
.1

1%
 V

C
R

0.
60

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

24
,7

05
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

D
ET

 N
O

VA
 G

eo
Vo

ic
e 

v2
 a

d 
ha

d 
th

e 

hi
gh

es
t C

TR
 a

t 2
.1

5%
, w

hi
ch

 is
 1

57
%

 

hi
gh

er
 th

an
 th

e 
pl

at
fo

rm
 b

en
ch

m
ar

k.

364



D
E

T
 |

 N
O

V
A

 P
h

as
e 

2 
–

G
eo

Vo
ic

e|
 6

/1
2/

23
-6

/2
9/

23
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

14

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
49

3,
57

8 
Im

pr
es

sio
ns

•
3,

31
9 

Cl
ic

ks

•
0.

67
%

 C
TR

•
18

6,
31

3 
Im

pr
es

sio
ns

•
1,

17
3 

Cl
ic

ks

•
0.

63
%

 C
TR

•
12

3,
37

0 
Im

pr
es

sio
ns

•
9,

34
4 

Vi
ew

s

•
1,

95
9 

Co
m

pl
et

io
ns

•
20

.9
7%

 V
CR

365



D
E

T
 |

 N
O

V
A

 P
h

as
e 

2 
-G

eo
Vo

ic
e|

 6
/1

2/
23

-6
/2

9/
23

|
 S

p
an

is
h

Fe
br

ua
ry

 6
, 2

02
4

15Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 6
/2

9/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 s

pe
ak

 S
pa

ni
sh

 a
nd

 re
si

de
 n

ea
r t

he
 p

ro
je

ct
 a

re
a 

in
 L

ou
do

un
 C

ou
nt

y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
w

ith
 a

n 
ov

er
al

l C
TR

 o
f 2

.6
3%

.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 3
,6

84
 v

ie
w

s 
an

d 
a 

VC
R

 o
f 2

1.
87

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 3
5-

44
 a

nd
 m

en
.

20
0,

10
7

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

1,
46

8
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

19
,2

57
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

37
.9

8%
 V

C
R

0.
73

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

6,
54

5
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Sp
an

is
h 

D
ET

 N
O

VA
 G

eo
Vo

ic
e 

v2
 a

d 

ha
d 

th
e 

hi
gh

es
t C

TR
 a

t 2
.8

3%
, w

hi
ch

 is
 

21
4%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

366



D
E

T
 |

 N
O

V
A

 P
h

as
e 

2 
–

G
eo

Vo
ic

e|
 6

/1
2/

23
-6

/2
9/

23
|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

16

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
83

,9
88

 Im
pr

es
sio

ns

•
70

9 
Cl

ic
ks

•
0.

84
%

 C
TR

•
85

,3
41

 Im
pr

es
sio

ns

•
51

9 
Cl

ic
ks

•
0.

61
%

 C
TR

•
30

,7
78

 Im
pr

es
sio

ns

•
3,

68
4 

Vi
ew

s

•
80

6 
Co

m
pl

et
io

ns

•
21

.8
7%

 V
CR

367



D
E

T
 |

 N
O

V
A

 P
h

as
e 

3 
–

Ju
n

e 
P

os
t-

E
ve

n
t|

 7
/7

/2
3-

7/
20

/2
3|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

17Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 7
/2

0/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 re

si
de

 n
ea

r t
he

 p
ro

je
ct

 a
re

a 
in

 L
ou

do
un

 C
ou

nt
y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
w

ith
 a

n 
ov

er
al

l C
TR

 o
f 1

.6
3%

.

•
N

ex
td

oo
r p

er
fo

rm
ed

 1
13

%
 o

ve
r b

en
ch

m
ar

k.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 2
8,

82
4 

vi
ew

s 
an

d 
a 

VC
R

 o
f 1

4.
36

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

1,
39

7,
40

7
im

p
re

ss
io

n
s

of
 a

ds
 w

er
e 

de
liv

er
ed

 to
 ta

rg
et

 a
ud

ie
nc

es
.

7,
90

7
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

12
1,

63
7 

vi
d

eo
 v

ie
w

s 
w

it
h

 a
n

 
av

er
ag

e 
31

.0
9%

 V
C

R
0.

57
%

C
T

R
M

os
t C

TR
s 

ne
ar

 o
r a

bo
ve

 b
en

ch
m

ar
ks

.

43
,6

21
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Fa
ce

bo
ok

 D
ET

 N
O

VA
 P

ha
se

 3
 V

O
H

 

ad
 h

ad
 th

e 
hi

gh
es

t C
TR

 a
t 1

.9
9%

, w
hi

ch
 is

 

12
1%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

368



D
E

T
 |

 N
O

V
A

 P
h

as
e 

3 
–

Ju
n

e 
P

os
t-

E
ve

n
t|

 7
/7

/2
3-

7/
20

/2
3|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

18

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
58

3,
11

9 
Im

pr
es

sio
ns

•
4,

36
3 

Cl
ic

ks

•
0.

75
%

 C
TR

•
55

2,
72

2 
Im

pr
es

sio
ns

•
2,

32
5 

Cl
ic

ks

•
0.

42
%

 C
TR

•
26

1,
56

6 
Im

pr
es

sio
ns

•
28

,8
24

 V
ie

w
s

•
4,

13
8 

Co
m

pl
et

io
ns

•
14

.3
6%

 V
CR

369



D
E

T
 |

 N
O

V
A

 P
h

as
e 

3 
–

Ju
n

e 
P

os
t-

E
ve

n
t|

 7
/7

/2
3-

7/
20

/2
3|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

19Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 7
/2

0/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 s

pe
ak

 S
pa

ni
sh

 a
nd

 re
si

de
 n

ea
r t

he
 p

ro
je

ct
 a

re
a 

in
 L

ou
do

un
 C

ou
nt

y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
w

ith
 a

n 
ov

er
al

l C
TR

 o
f 1

.6
3%

.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 3
,8

15
 v

ie
w

s 
an

d 
a 

VC
R

 o
f 2

2.
62

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

40
5,

28
3

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

2,
57

8
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

24
,0

31
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

40
.6

4%
 V

C
R

0.
64

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

14
,1

17
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Fa
ce

bo
ok

 S
pa

ni
sh

 D
ET

 N
O

VA
 P

ha
se

 

3 
Vi

rtu
al

 M
ee

tin
g 

ad
 h

ad
 th

e 
hi

gh
es

t C
TR

 

at
 2

.2
0%

, w
hi

ch
 is

 1
44

%
 h

ig
he

r t
ha

n 
th

e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

370



D
E

T
 |

 N
O

V
A

 P
h

as
e 

3 
–

Ju
n

e 
P

os
t-

E
ve

n
t|

 7
/7

/2
3-

7/
20

/2
3|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

20

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
10

6,
26

0 
Im

pr
es

sio
ns

•
1,

15
4 

Cl
ic

ks

•
1.

09
%

 C
TR

•
26

3,
79

8 
Im

pr
es

sio
ns

•
1,

21
3 

Cl
ic

ks

•
0.

46
%

 C
TR

•
35

,2
25

 Im
pr

es
sio

ns

•
3,

81
5 

Vi
ew

s

•
86

3 
Co

m
pl

et
io

ns

•
22

.6
2%

 V
CR

371



D
E

T
 |

 N
O

V
A

 P
h

as
e 

3 
–

G
eo

Vo
ic

e|
 7

/7
/2

3-
7/

20
/2

3|
 E

n
g

li
sh

Fe
br

ua
ry

 6
, 2

02
4

21Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 7
/2

0/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 re

si
de

 n
ea

r t
he

 p
ro

je
ct

 a
re

a 
in

 L
ou

do
un

 C
ou

nt
y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
w

ith
 a

n 
ov

er
al

l C
TR

 o
f 1

.2
9%

.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 1
8,

61
3 

vi
ew

s 
an

d 
a 

VC
R

 o
f 3

0.
89

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

92
7,

10
3

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

4,
35

2
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

96
,2

50
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

29
.7

4%
 V

C
R

0.
47

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

13
,3

34
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Fa
ce

bo
ok

 D
ET

 N
O

VA
 P

ha
se

 3
 

G
eo

Vo
ic

e 
ad

 h
ad

 th
e 

hi
gh

es
t C

TR
 a

t 

1.
29

%
, w

hi
ch

 is
 4

3%
 h

ig
he

r t
ha

n 
th

e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

372



D
E

T
 |

 N
O

V
A

 P
h

as
e 

3 
–

G
eo

Vo
ic

e|
 7

/7
/2

3-
7/

20
/2

3|
 E

n
g

li
sh

Fe
br

ua
ry

 6
, 2

02
4

22

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
49

5,
00

0 
Im

pr
es

sio
ns

•
2,

66
1 

Cl
ic

ks

•
0.

54
%

 C
TR

•
26

9,
16

1 
Im

pr
es

sio
ns

•
81

6 
Cl

ic
ks

•
0.

30
%

 C
TR

•
16

2,
94

2 
Im

pr
es

sio
ns

•
18

,6
13

 V
ie

w
s

•
5,

74
9 

Co
m

pl
et

io
ns

•
30

.8
9%

 V
CR

373



D
E

T
 |

 N
O

V
A

 P
h

as
e 

3 
–

G
eo

Vo
ic

e|
 7

/7
/2

3-
7/

20
/2

3|
 S

p
an

is
h

Fe
br

ua
ry

 6
, 2

02
4

23Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 7
/2

0/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 s

pe
ak

 S
pa

ni
sh

 a
nd

 re
si

de
 n

ea
r t

he
 p

ro
je

ct
 a

re
a 

in
 L

ou
do

un
 C

ou
nt

y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
w

ith
 a

n 
ov

er
al

l C
TR

 o
f 1

.6
1%

.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 1
7,

15
9 

vi
ew

s 
an

d 
a 

VC
R

 o
f 3

6.
59

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

17
4,

39
8

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

1,
28

6
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

31
,4

61
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

35
.4

6%
 V

C
R

0.
74

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

3,
83

8
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Fa
ce

bo
ok

 S
pa

ni
sh

 D
ET

 N
O

VA
 P

ha
se

 

3 
G

eo
Vo

ic
e 

ad
 h

ad
 th

e 
hi

gh
es

t C
TR

 a
t 

1.
61

%
, w

hi
ch

 is
 7

9%
 h

ig
he

r t
ha

n 
th

e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

374



D
E

T
 |

 N
O

V
A

 P
h

as
e 

3 
–

G
eo

Vo
ic

e|
 7

/7
/2

3-
7/

20
/2

3|
 S

p
an

is
h

Fe
br

ua
ry

 6
, 2

02
4

24

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
84

,7
36

 Im
pr

es
sio

ns

•
51

2 
Cl

ic
ks

•
0.

60
%

 C
TR

•
29

,8
28

 Im
pr

es
sio

ns

•
19

1 
Cl

ic
ks

•
0.

64
%

 C
TR

•
59

,8
34

 Im
pr

es
sio

ns

•
17

,1
59

 V
ie

w
s

•
6,

27
8 

Co
m

pl
et

io
ns

•
36

.5
9%

 V
CR

375



D
E

T
 |

 N
O

V
A

 P
h

as
e 

4 
–

R
el

ia
b

il
it

y 
&

 G
eo

Vo
ic

e|
 7

/3
1/

23
-8

/1
3/

23
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

25Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 8
/1

3/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 re

si
de

 n
ea

r t
he

 p
ro

je
ct

 a
re

a 
in

 L
ou

do
un

 C
ou

nt
y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 1
10

%
.

•
N

ex
td

oo
r p

er
fo

rm
ed

 1
20

%
 o

ve
r b

en
ch

m
ar

k.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 4
,6

07
 c

om
pl

et
ed

 v
ie

w
s 

fo
r a

 V
C

R
 o

f 2
6.

71
%

.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

2,
05

5,
64

1
im

p
re

ss
io

n
s

of
 a

ds
 w

er
e 

de
liv

er
ed

 to
 ta

rg
et

 a
ud

ie
nc

es
.

13
,7

64
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

18
5,

92
9 

vi
d

eo
 v

ie
w

s 
w

it
h

 a
n

 
av

er
ag

e 
20

.0
6%

 V
C

R
0.

67
%

C
T

R
M

os
t C

TR
s 

ne
ar

 o
r a

bo
ve

 b
en

ch
m

ar
ks

.

47
,3

60
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

D
is

pl
ay

 D
ET

 N
O

VA
 P

ha
se

 4
 G

eo
Vo

ic
e 

30
0x

60
0 

ad
 h

ad
 th

e 
hi

gh
es

t C
TR

 a
t 3

.6
2%

, 

w
hi

ch
 is

 6
24

%
 h

ig
he

r t
ha

n 
th

e 
pl

at
fo

rm
 

be
nc

hm
ar

k.

376



D
E

T
 |

 N
O

V
A

 P
h

as
e 

4 
–

R
el

ia
b

il
it

y 
&

 G
eo

Vo
ic

e|
 7

/3
1/

23
-8

/1
3/

23
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

26

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
1,

01
4,

68
0 

Im
pr

es
sio

ns

•
7,

75
5 

Cl
ic

ks

•
0.

76
%

 C
TR

•
25

0,
95

8 
Im

pr
es

sio
ns

•
2,

10
1 

Cl
ic

ks

•
0.

84
%

 C
TR

•
79

0,
00

3 
Im

pr
es

sio
ns

•
17

,2
51

 V
ie

w
s

•
4,

60
7 

Co
m

pl
et

io
ns

•
26

.7
1%

 V
CR

377



D
E

T
 |

 N
O

V
A

 P
h

as
e 

4 
–

R
el

ia
b

il
it

y 
&

 G
eo

Vo
ic

e|
 7

/3
1/

23
-8

/1
3/

23
|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

27Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 8
/1

3/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 s

pe
ak

 S
pa

ni
sh

 a
nd

 re
si

de
 n

ea
r t

he
 p

ro
je

ct
 a

re
a 

in
 L

ou
do

un
 C

ou
nt

y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 1
41

%
.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 4
,2

75
 c

om
pl

et
ed

 v
id

eo
 v

ie
w

s 
an

d 
a 

VC
R

 o
f 2

9.
83

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

44
3,

56
0

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

3,
59

6
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

51
,7

21
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

24
.9

0%
 V

C
R

0.
81

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

18
,0

21
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

G
oo

gl
e 

D
is

pl
ay

 S
pa

ni
sh

 D
ET

 N
O

VA
 

Ph
as

e 
4 

G
eo

Vo
ic

e 
30

0x
60

0 
ad

 h
ad

 th
e 

hi
gh

es
t C

TR
 a

t 3
.3

5%
, w

hi
ch

 is
 5

70
%

 

hi
gh

er
 th

an
 th

e 
pl

at
fo

rm
 b

en
ch

m
ar

k.

378



D
E

T
 |

 N
O

V
A

 P
h

as
e 

4 
–

R
el

ia
b

il
it

y 
&

 G
eo

Vo
ic

e|
 7

/3
1/

23
-8

/1
3/

23
|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

28

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
17

3,
99

7 
Im

pr
es

sio
ns

•
1,

90
5 

Cl
ic

ks

•
1.

09
%

 C
TR

•
82

,7
14

 Im
pr

es
sio

ns

•
82

6 
Cl

ic
ks

•
1.

00
%

 C
TR

•
18

6,
84

9 
Im

pr
es

sio
ns

•
14

,3
29

 V
ie

w
s

•
4,

27
5 

Co
m

pl
et

io
ns

•
29

.8
3%

 V
CR

379



D
E

T
 |

 N
O

V
A

 P
h

as
e 

5 
–

A
u

g
u

st
 P

re
-E

ve
n

t|
 8

/1
4/

23
-8

/2
9/

23
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

29Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 8
/2

9/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 re

si
de

 n
ea

r t
he

 p
ro

je
ct

 a
re

a 
in

 L
ou

do
un

 C
ou

nt
y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 1
86

%
.

•
N

ex
td

oo
r p

er
fo

rm
ed

 1
00

%
 o

ve
r b

en
ch

m
ar

k.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 4
,0

64
 c

om
pl

et
ed

 v
ie

w
s 

fo
r a

 V
C

R
 o

f 2
5.

15
%

.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

73
2,

18
0

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

5,
01

5
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

91
,3

95
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

25
.9

6%
 V

C
R

0.
68

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

20
,2

16
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Fa
ce

bo
ok

 D
ET

 N
O

VA
 P

ha
se

 5
 B

ot
h 

v1
 a

d 
ha

d 
th

e 
hi

gh
es

t C
TR

 a
t 3

.8
0%

, w
hi

ch
 

is
 3

22
%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 

be
nc

hm
ar

k.

380



D
E

T
 |

 N
O

V
A

 P
h

as
e 

5 
–

A
u

g
u

st
 P

re
-E

ve
n

t|
 8

/1
4/

23
-8

/2
9/

23
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

30

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
41

1,
29

1 
Im

pr
es

sio
ns

•
2,

80
5 

Cl
ic

ks

•
0.

68
%

 C
TR

•
89

,8
46

 Im
pr

es
sio

ns

•
90

6 
Cl

ic
ks

•
1.

01
%

 C
TR

•
23

1,
04

3 
Im

pr
es

sio
ns

•
16

,1
62

 V
ie

w
s

•
4,

06
4 

Co
m

pl
et

io
ns

•
25

.1
5%

 V
CR

381



N
ew
sp
ap
er

Fe
br

ua
ry

 6
, 2

02
4

31

H
al

f-p
ag

e,
 fu

ll-
co

lo
r a

ds
 

w
er

e 
pu

rc
ha

se
d 

in
 L

ou
do

un
 

Ti
m

es
, L

ou
do

un
 N

ow
, a

nd
 

Lo
ud

ou
n 

Lo
ca

l L
iv

in
g.

Pu
bl

ic
at

io
n 

D
at

es
:

Lo
ud

ou
n 

Ti
m

es
 –

 A
ug

us
t 1

8
Lo

ud
ou

n 
N

ow
 –

 A
ug

us
t 1

7
Lo

ud
ou

n 
Lo

ca
l L

iv
in

g 
– 

Au
gu

st
 1

7

Us
e 

yo
ur

 p
ho

ne
’s 

ca
m

er
a 

or
 Q

R 
re

ad
er

 a
pp

 to
 vi

sit
 

th
e 

pr
oj

ec
t p

ag
e 

di
re

ct
ly.

W
ha

t m
at

te
rs

 to
 y

ou
m

at
te

rs
 to

 u
s

W
e’

re
 w

or
kin

g 
 to

 m
ee

t t
he

 g
ro

w
in

g 
 en

er
gy

 n
ee

ds
 o

f  N
or

th
er

n 
Vi

rg
in

ia
. W

e’
d 

lik
e 

yo
ur

 in
pu

t o
n 

up
co

m
in

g 
el

ec
tri

c 
tra

ns
m

iss
io

n 
lin

e 
pr

oj
ec

ts
 in

 E
as

te
rn

 Lo
ud

ou
n 

Co
un

ty
 a

nd
 A

sh
bu

rn
.

At
te

nd
 th

e 
Co

m
m

un
ity

 M
ee

tin
g 

m
os

t c
on

ve
ni

en
t f

or
 yo

u:
 

Vi
rtu

al
 M

ee
tin

g:
 T

hu
rs

da
y, 

Au
gu

st
 2

4,
 1

2-
1 

p.
m

. 

In
-P

er
so

n 
M

ee
tin

g:
 Tu

es
da

y, 
Au

gu
st

 2
9,

 5
:3

0-
8 

p.
m

. 
Be

lm
on

t R
id

ge
 M

id
dl

e 
Sc

ho
ol

19
04

5 U
pp

er
 B

el
m

on
t P

la
ce

Le
es

bu
rg

, V
A 

20
17

6

Le
ar

n 
m

or
e 

at
 D

om
in

io
nE

ne
rg

y.c
om

/N
OV

A

382



D
E

T
 |

 N
O

V
A

 P
h

as
e 

5 
–

A
u

g
u

st
 P

re
-E

ve
n

t|
 8

/1
4/

23
-8

/2
9/

23
|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

32Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 8
/2

9/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 s

pe
ak

 S
pa

ni
sh

 a
nd

 re
si

de
 n

ea
r t

he
 p

ro
je

ct
 a

re
a 

in
 L

ou
do

un
 C

ou
nt

y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 8
0%

.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 1
,4

18
 c

om
pl

et
ed

 v
ie

w
s 

fo
r a

 V
C

R
 o

f 3
0.

07
%

.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

17
9,

96
9

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

1,
47

9
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

17
,3

28
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

27
.3

2%
 V

C
R

0.
82

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

3,
72

2
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Sp
an

is
h 

Fa
ce

bo
ok

 D
ET

 N
O

VA
 P

ha
se

 

5 
Bo

th
 v

1 
ad

 h
ad

 th
e 

hi
gh

es
t C

TR
 a

t 

2.
22

%
, w

hi
ch

 is
 1

47
%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

383



D
E

T
 |

 N
O

V
A

 P
h

as
e 

5 
–

A
u

g
u

st
 P

re
-E

ve
n

t|
 8

/1
4/

23
-8

/2
9/

23
|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

33

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
63

,7
75

 Im
pr

es
sio

ns

•
46

2 
Cl

ic
ks

•
0.

72
%

 C
TR

•
37

,7
11

 Im
pr

es
sio

ns

•
39

8 
Cl

ic
ks

•
1.

06
%

 C
TR

•
78

,4
83

 Im
pr

es
sio

ns

•
4,

71
6 

Vi
ew

s

•
1,

41
8 

Co
m

pl
et

io
ns

•
30

.0
7%

 V
CR

384



D
E

T
 |

 N
O

V
A

 P
h

as
e 

5 
–

G
eo

Vo
ic

e|
 8

/1
4/

23
-8

/2
9/

23
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

34Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 8
/2

9/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 re

si
de

 n
ea

r t
he

 p
ro

je
ct

 a
re

a 
in

 L
ou

do
un

 C
ou

nt
y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 1
60

%
.

•
N

ex
td

oo
r p

er
fo

rm
ed

 8
7%

 o
ve

r b
en

ch
m

ar
k.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 1
,8

35
 c

om
pl

et
ed

 v
ie

w
s 

fo
r a

 V
C

R
 o

f 2
0.

26
%

.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

93
6,

98
1

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

7,
21

2
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

12
2,

23
1 

vi
d

eo
 v

ie
w

s 
w

it
h

 a
n

 
av

er
ag

e 
32

.4
9%

 V
C

R
0.

77
%

C
T

R
M

os
t C

TR
s 

ne
ar

 o
r a

bo
ve

 b
en

ch
m

ar
ks

.

33
,4

82
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Fa
ce

bo
ok

 D
ET

 N
O

VA
 P

ha
se

 5
 

G
eo

Vo
ic

e 
v2

 a
d 

ha
d 

th
e 

hi
gh

es
t C

TR
 a

t 

2.
48

%
, w

hi
ch

 is
 1

76
%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

385



D
E

T
 |

 N
O

V
A

 P
h

as
e 

5 
–

G
eo

Vo
ic

e|
 8

/1
4/

23
-8

/2
9/

23
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

35

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
64

5,
45

0 
Im

pr
es

sio
ns

•
4,

49
1 

Cl
ic

ks

•
0.

70
%

 C
TR

•
11

6,
37

8 
Im

pr
es

sio
ns

•
1,

54
5 

Cl
ic

ks

•
1.

33
%

 C
TR

•
17

5,
15

3 
Im

pr
es

sio
ns

•
9,

05
6 

Vi
ew

s

•
1,

83
5 

Co
m

pl
et

io
ns

•
20

.2
6%

 V
CR

386



D
E

T
 |

 N
O

V
A

 P
h

as
e 

5 
–

G
eo

Vo
ic

e|
 8

/1
4/

23
-8

/2
9/

23
|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

36Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 8
/2

9/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 s

pe
ak

 S
pa

ni
sh

 a
nd

 re
si

de
 n

ea
r t

he
 p

ro
je

ct
 a

re
a 

in
 L

ou
do

un
 C

ou
nt

y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 2
31

%
.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 1
,2

92
 c

om
pl

et
ed

 v
ie

w
s 

fo
r a

 V
C

R
 o

f 2
6.

24
%

.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

18
8,

92
0

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

2,
10

1
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

32
,3

88
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

45
.4

9%
 V

C
R

1.
11

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

15
,5

55
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Sp
an

is
h 

Fa
ce

bo
ok

 D
ET

 N
O

VA
 P

ha
se

 

5 
G

eo
Vo

ic
e 

v1
ad

 h
ad

 th
e 

hi
gh

es
t C

TR
 a

t 

3.
03

%
, w

hi
ch

 is
 2

37
%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

387



D
E

T
 |

 N
O

V
A

 P
h

as
e 

5 
–

G
eo

Vo
ic

e|
 8

/1
4/

23
-8

/2
9/

23
|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

37

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
10

6,
46

0 
Im

pr
es

sio
ns

•
1,

20
9 

Cl
ic

ks

•
1.

14
%

 C
TR

•
35

,0
84

 Im
pr

es
sio

ns

•
34

4 
Cl

ic
ks

•
0.

98
%

 C
TR

•
47

,3
76

 Im
pr

es
sio

ns

•
4,

92
5 

Vi
ew

s

•
1,

29
2 

Co
m

pl
et

io
ns

•
26

.2
4%

 V
CR

388



D
E

T
 |

 N
O

V
A

 P
h

as
e 

6 
–

A
u

g
u

st
 P

os
t-

E
ve

n
t|

 9
/1

/2
3-

9/
13

/2
3 

|
 E

n
g

li
sh

Fe
br

ua
ry

 6
, 2

02
4

38Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 9
/1

3/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 re

si
de

 n
ea

rb
y 

fo
ur

 D
om

in
io

n 
su

bs
ta

tio
ns

 in
 V

irg
in

ia
.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 1
70

%
.

•
N

ex
td

oo
r p

er
fo

rm
ed

 9
3%

 o
ve

r b
en

ch
m

ar
k.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 7
,9

40
 c

om
pl

et
ed

 v
ie

w
s 

fo
r a

 V
C

R
 o

f 2
4.

73
%

.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

1,
19

2,
06

9
im

p
re

ss
io

n
s

of
 a

ds
 w

er
e 

de
liv

er
ed

 to
 ta

rg
et

 a
ud

ie
nc

es
.

9,
87

8
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

96
,3

83
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

30
.2

5%
 V

C
R

0.
83

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

31
,3

06
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Fa
ce

bo
ok

 D
ET

 N
O

VA
 P

ha
se

 6
 V

irt
ua

l 

M
ee

tin
g 

ad
 h

ad
 th

e 
hi

gh
es

t C
TR

 a
t 2

.6
8%

, 

w
hi

ch
 is

 1
98

%
 h

ig
he

r t
ha

n 
th

e 
pl

at
fo

rm
 

be
nc

hm
ar

k.

389



D
E

T
 |

 N
O

V
A

 P
h

as
e 

6 
–

A
u

g
u

st
 P

os
t-

E
ve

n
t|

 9
/1

/2
3-

9/
13

/2
3 

|
 E

n
g

li
sh

Fe
br

ua
ry

 6
, 2

02
4

39

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
37

9,
56

5 
Im

pr
es

sio
ns

•
3,

50
6 

Cl
ic

ks

•
0.

92
%

 C
TR

•
58

1,
63

3 
Im

pr
es

sio
ns

•
4,

99
1 

Cl
ic

ks

•
0.

86
%

 C
TR

•
23

0,
87

1 
Im

pr
es

sio
ns

•
32

,1
12

 V
ie

w
s

•
7,

94
0 

Co
m

pl
et

io
ns

•
24

.7
3%

 V
CR

390



D
E

T
 |

 N
O

V
A

 P
h

as
e 

6 
–

A
u

g
u

st
 P

os
t-

E
ve

n
t|

 9
/1

/2
3-

9/
13

/2
3 

|
 S

p
an

is
h

Fe
br

ua
ry

 6
, 2

02
4

40Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, a
nd

 G
oo

gl
e 

th
ro

ug
h 

9/
13

/2
3.

 T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t c
us

to
m

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 re

si
de

 n
ea

rb
y 

fo
ur

 D
om

in
io

n 
su

bs
ta

tio
ns

 in
 V

irg
in

ia
.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 6
8%

.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 2
,7

13
 c

om
pl

et
ed

 v
id

eo
 v

ie
w

s 
an

d 
a 

VC
R

 o
f 3

4.
44

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

25
0,

81
4

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

2,
98

6
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

18
,6

11
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

30
.8

9%
 V

C
R

1.
19

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

4,
95

0
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Sp
an

is
h 

D
is

pl
ay

 D
ET

 N
O

VA
 P

ha
se

 6
 

Vi
rtu

al
 M

ee
tin

g 
ad

 h
ad

 th
e 

hi
gh

es
t C

TR
 a

t 

4.
01

%
, w

hi
ch

 is
 7

02
%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

391



D
E

T
 |

 N
O

V
A

 P
h

as
e 

6 
–

A
u

g
u

st
 P

os
t-

E
ve

n
t|

 9
/1

/2
3-

9/
13

/2
3 

|
 S

p
an

is
h

Fe
br

ua
ry

 6
, 2

02
4

41

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
61

,0
91

 Im
pr

es
sio

ns

•
54

2 
Cl

ic
ks

•
0.

89
%

 C
TR

•
14

7,
14

6 
Im

pr
es

sio
ns

•
1,

96
8 

Cl
ic

ks

•
1.

34
%

 C
TR

•
42

,5
77

 Im
pr

es
sio

ns

•
7,

87
8 

Vi
ew

s

•
2,

71
3 

Co
m

pl
et

io
ns

•
34

.4
4%

 V
CR

392



D
E

T
 |

 N
O

V
A

 P
h

as
e 

6 
–

G
eo

Vo
ic

e|
 9

/1
/2

3-
9/

13
/2

3 
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

42Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 9
/1

3/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t 
cu

st
om

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 re

si
de

 n
ea

r t
he

 p
ro

je
ct

 a
re

a 
in

 L
ou

do
un

 C
ou

nt
y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 1
68

%
.

•
N

ex
td

oo
r p

er
fo

rm
ed

 3
3%

 o
ve

r b
en

ch
m

ar
k.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 7
,5

88
 c

om
pl

et
ed

 v
ie

w
s 

fo
r a

 V
C

R
 o

f 3
3.

53
%

.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

67
4,

64
6

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

4,
97

2
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

81
,5

33
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

33
.4

1%
 V

C
R

0.
74

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

19
,8

01
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Fa
ce

bo
ok

 D
ET

 N
O

VA
 P

ha
se

 6
 

G
eo

Vo
ic

e 
v2

 a
d 

ha
d 

th
e 

hi
gh

es
t C

TR
 a

t 

2.
43

%
, w

hi
ch

 is
 1

70
%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

393



D
E

T
 |

 N
O

V
A

 P
h

as
e 

6 
–

G
eo

Vo
ic

e|
 9

/1
/2

3-
9/

13
/2

3 
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

43

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
34

5,
81

8 
Im

pr
es

sio
ns

•
2,

51
4 

Cl
ic

ks

•
0.

73
%

 C
TR

•
23

0,
86

1 
Im

pr
es

sio
ns

•
1,

79
4 

Cl
ic

ks

•
0.

78
%

 C
TR

•
97

,9
67

 Im
pr

es
sio

ns

•
22

,6
31

 V
ie

w
s

•
7,

58
8 

Co
m

pl
et

io
ns

•
33

.5
3%

 V
CR

394



D
E

T
 |

 N
O

V
A

 P
h

as
e 

6 
–

G
eo

Vo
ic

e|
 9

/1
/2

3-
9/

13
/2

3 
|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

44Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, a
nd

 G
oo

gl
e 

th
ro

ug
h 

9/
13

/2
3.

 T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t c
us

to
m

er
s 

ov
er

 th
e 

ag
e 

of
 2

5 
w

ho
 s

pe
ak

 S
pa

ni
sh

 a
nd

 re
si

de
 n

ea
r t

he
 p

ro
je

ct
 a

re
a 

in
 L

ou
do

un
 C

ou
nt

y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 3
06

%
.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 2
,2

78
 c

om
pl

et
ed

 v
id

eo
 v

ie
w

s 
an

d 
a 

VC
R

 o
f 2

4.
54

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

13
4,

60
9

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

2,
33

5
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

28
,1

37
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

43
.5

5%
 V

C
R

1.
73

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

13
,8

67
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Sp
an

is
h 

Fa
ce

bo
ok

 D
ET

 N
O

VA
 P

ha
se

 

6 
G

eo
Vo

ic
e 

v1
 a

d 
ha

d 
th

e 
hi

gh
es

t C
TR

 a
t 

3.
85

%
, w

hi
ch

 is
 3

28
%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

395



D
E

T
 |

 N
O

V
A

 P
h

as
e 

6 
–

G
eo

Vo
ic

e|
 9

/1
/2

3-
9/

13
/2

3 
|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

45

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
61

,0
79

 Im
pr

es
sio

ns

•
1,

02
2 

Cl
ic

ks

•
1.

67
%

 C
TR

•
30

,8
13

 Im
pr

es
sio

ns

•
36

6 
Cl

ic
ks

•
1.

19
%

 C
TR

•
42

,7
17

 Im
pr

es
sio

ns

•
9,

28
3 

Vi
ew

s

•
2,

27
8 

Co
m

pl
et

io
ns

•
24

.5
4%

 V
CR

396



D
E

T
 |

 N
O

V
A

 P
h

as
e 

7 
–

R
el

ia
b

il
it

y|
 9

/2
1/

23
-1

1/
15

/2
3 

|
 E

n
g

li
sh

Fe
br

ua
ry

 6
, 2

02
4

46Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 1
1/

15
/2

3.
 T

he
se

 c
am

pa
ig

ns
 w

er
e 

ta
rg

et
ed

 a
t 

cu
st

om
er

s 
ov

er
 th

e 
ag

e 
of

 2
5 

w
ho

 re
si

de
 n

ea
r t

he
 p

ro
je

ct
 a

re
a 

in
 L

ou
do

un
 C

ou
nt

y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 1
84

%
.

•
N

ex
td

oo
r p

er
fo

rm
ed

 1
13

%
 o

ve
r b

en
ch

m
ar

k.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 6
1,

08
9 

co
m

pl
et

ed
 v

ie
w

s 
fo

r a
 V

C
R

 o
f 3

0.
38

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

6,
54

2,
94

9
im

p
re

ss
io

n
s

of
 a

ds
 w

er
e 

de
liv

er
ed

 to
 ta

rg
et

 a
ud

ie
nc

es
.

63
,1

75
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

77
2,

77
2 

vi
d

eo
 v

ie
w

s 
w

it
h

 a
n

 
av

er
ag

e 
20

.1
0%

 V
C

R
0.

97
%

C
T

R
M

os
t C

TR
s 

ne
ar

 o
r a

bo
ve

 b
en

ch
m

ar
ks

.

26
9,

79
2

ad
 e

n
g

ag
em

en
ts

su
ch

 a
s 

re
ac

tio
ns

, l
ik

es
, c

om
m

en
ts

, s
ha

re
s 

an
d 

sa
ve

s 
ha

ve
 b

ee
n 

m
ad

e 
on

 th
e 

ad
s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

G
oo

gl
e 

D
ET

 N
O

VA
 P

ha
se

 7
 V

O
H

 

30
0x

60
0 

ad
 h

ad
 th

e 
hi

gh
es

t C
TR

 a
t 6

.0
6%

, 

w
hi

ch
 is

 1
,1

12
%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 

be
nc

hm
ar

k.

397



D
E

T
 |

 N
O

V
A

 P
h

as
e 

7 
–

R
el

ia
b

il
it

y|
 9

/2
1/

23
-1

1/
15

/2
3 

|
 E

n
g

li
sh

Fe
br

ua
ry

 6
, 2

02
4

47

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
2,

65
0,

77
4 

Im
pr

es
sio

ns

•
29

,1
87

 C
lic

ks

•
1.

10
%

 C
TR

•
2,

11
0,

25
3 

Im
pr

es
sio

ns

•
17

,0
61

 C
lic

ks

•
0.

81
%

 C
TR

•
1,

78
1,

92
2 

Im
pr

es
sio

ns

•
20

1,
05

8 
Vi

ew
s

•
61

,0
89

 C
om

pl
et

io
ns

•
30

.3
8%

 V
CR

398



D
E

T
 |

 N
O

V
A

 P
h

as
e 

7 
–

R
el

ia
b

il
it

y|
 9

/2
1/

23
-1

1/
15

/2
3 

|
 S

p
an

is
h

Fe
br

ua
ry

 6
, 2

02
4

48Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 T
w

itt
er

, a
nd

 G
oo

gl
e 

th
ro

ug
h 

11
/1

5/
23

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t c
us

to
m

er
s 

ov
er

 
th

e 
ag

e 
of

 2
5 

w
ho

 s
pe

ak
 S

pa
ni

sh
 a

nd
 re

si
de

 n
ea

r t
he

 p
ro

je
ct

 a
re

a 
in

 L
ou

do
un

 C
ou

nt
y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 1
47

%
.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 3
4,

63
5 

co
m

pl
et

ed
 v

id
eo

 v
ie

w
s 

an
d 

a 
VC

R
 o

f 3
3.

49
%

.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

1,
41

4,
28

4
im

p
re

ss
io

n
s

of
 a

ds
 w

er
e 

de
liv

er
ed

 to
 ta

rg
et

 a
ud

ie
nc

es
.

20
,7

06
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

24
0,

71
3 

vi
d

eo
 v

ie
w

s 
w

it
h

 a
n

 
av

er
ag

e 
24

.2
0%

 V
C

R
1.

46
%

C
T

R
M

os
t C

TR
s 

ne
ar

 o
r a

bo
ve

 b
en

ch
m

ar
ks

.

84
,6

32
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

G
oo

gl
e 

D
is

pl
ay

 S
pa

ni
sh

 D
ET

 N
O

VA
 

Ph
as

e 
7 

G
eo

Vo
ic

e 
30

0x
60

0 
ad

 h
ad

 th
e 

hi
gh

es
t C

TR
 a

t 6
.8

9%
, w

hi
ch

 is
 1

,2
78

%
 

hi
gh

er
 th

an
 th

e 
pl

at
fo

rm
 b

en
ch

m
ar

k.

399



D
E

T
 |

 N
O

V
A

 P
h

as
e 

7 
–

R
el

ia
b

il
it

y|
 9

/2
1/

23
-1

1/
15

/2
3 

|
 S

p
an

is
h

Fe
br

ua
ry

 6
, 2

02
4

49

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
56

0,
78

6 
Im

pr
es

sio
ns

•
7,

66
0 

Cl
ic

ks

•
1.

37
%

 C
TR

•
41

5,
03

2 
Im

pr
es

sio
ns

•
6,

17
3 

Cl
ic

ks

•
1.

49
%

 C
TR

•
43

8,
46

6 
Im

pr
es

sio
ns

•
10

3,
40

6 
Vi

ew
s

•
34

,6
35

 C
om

pl
et

io
ns

•
33

.4
9%

 V
CR

400



D
E

T
 |

 N
O

V
A

 P
h

as
e 

8 
–

Ja
n

u
ar

y 
P

re
-E

ve
n

t|
 1

/2
/2

4-
1/

11
/2

4 
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

50Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 1
/1

1/
24

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t c
us

to
m

er
s 

ov
er

 
th

e 
ag

e 
of

 2
5 

w
ho

 re
si

de
 n

ea
r t

he
 p

ro
je

ct
 a

re
a 

in
 L

ou
do

un
 C

ou
nt

y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 1
48

%
.

•
N

ex
td

oo
r p

er
fo

rm
ed

 2
67

%
 o

ve
r b

en
ch

m
ar

k.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 1
0,

28
3 

co
m

pl
et

ed
 v

ie
w

s 
fo

r a
 V

C
R

 o
f 2

7.
26

%
.

•
G

oo
gl

e 
D

is
pl

ay
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 2
,2

86
%

.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

33
5,

60
0

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

7,
57

1
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

84
,3

74
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

42
.6

3%
 V

C
R

2.
26

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

49
,4

85
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

G
oo

gl
e 

D
ET

 N
O

VA
 P

ha
se

 8
 3

00
x6

00
 

ad
 h

ad
 th

e 
hi

gh
es

t C
TR

 a
t 2

3.
51

%
, w

hi
ch

 

is
 4

,6
02

%
 h

ig
he

r t
ha

n 
th

e 
pl

at
fo

rm
 

be
nc

hm
ar

k.

401



D
E

T
 |

 N
O

V
A

 P
h

as
e 

8 
–

Ja
n

u
ar

y 
P

re
-E

ve
n

t|
 1

/2
/2

4-
1/

11
/2

4 
|

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

51

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
14

9,
79

4 
Im

pr
es

sio
ns

•
3,

06
9 

Cl
ic

ks

•
2.

05
%

 C
TR

•
21

,5
66

 Im
pr

es
sio

ns

•
2,

57
3 

Cl
ic

ks

•
11

.9
3%

 C
TR

•
16

4,
24

0 
Im

pr
es

sio
ns

•
37

,7
19

 V
ie

w
s

•
10

,2
83

 C
om

pl
et

io
ns

•
27

.2
6%

 V
CR

402



N
ew
sp
ap
er

Fe
br

ua
ry

 6
, 2

02
4

52

H
al

f-p
ag

e,
 fu

ll-
co

lo
r a

ds
 

w
er

e 
pu

rc
ha

se
d 

in
 L

ou
do

un
 

N
ow

 a
nd

 L
ou

do
un

 L
oc

al
 

Li
vi

ng
.

Pu
bl

ic
at

io
n 

D
at

es
:

Lo
ud

ou
n 

N
ow

 –
 J

an
ua

ry
 4

Lo
ud

ou
n 

Lo
ca

l L
iv

in
g 

– 
Ja

nu
ar

y 
4

403



D
E

T
 |

 N
O

V
A

 P
h

as
e 

8 
–

Ja
n

u
ar

y 
P

re
-E

ve
n

t|
 1

/2
/2

4-
1/

11
/2

4 
|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

53Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 1
/1

1/
24

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t c
us

to
m

er
s 

ov
er

 
th

e 
ag

e 
of

 2
5 

w
ho

 s
pe

ak
 S

pa
ni

sh
 a

nd
 re

si
de

 n
ea

r t
he

 p
ro

je
ct

 a
re

a 
in

 L
ou

do
un

 C
ou

nt
y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 1
39

%
.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 4
,6

93
 c

om
pl

et
ed

 v
id

eo
 v

ie
w

s 
an

d 
a 

VC
R

 o
f 2

3.
59

%
.

•
G

oo
gl

e 
D

is
pl

ay
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 3
70

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

24
7,

41
7

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

5,
20

2
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

56
,7

22
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

47
.0

3%
 V

C
R

2.
10

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

38
,9

92
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

G
oo

gl
e 

D
is

pl
ay

 S
pa

ni
sh

 D
ET

 N
O

VA
 

Ph
as

e 
8 

30
0x

60
0 

ad
 h

ad
 th

e 
hi

gh
es

t C
TR

 

at
 1

7.
23

%
, w

hi
ch

 is
 3

,3
46

%
 h

ig
he

r t
ha

n 
th

e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

404



D
E

T
 |

 N
O

V
A

 P
h

as
e 

8 
–

Ja
n

u
ar

y 
P

re
-E

ve
n

t|
 1

/2
/2

4-
1/

11
/2

4 
|

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

54

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
10

4,
36

9 
Im

pr
es

sio
ns

•
2,

24
7 

Cl
ic

ks

•
2.

15
%

 C
TR

•
56

,2
46

 Im
pr

es
sio

ns

•
1,

32
4 

Cl
ic

ks

•
2.

35
%

 C
TR

•
86

,8
02

 Im
pr

es
sio

ns

•
19

,8
99

 V
ie

w
s

•
4,

69
3 

Co
m

pl
et

io
ns

•
23

.5
9%

 V
CR

405



D
E

T
 |

 N
O

V
A

 P
h

as
e 

8 
–

R
el

ia
b

il
it

y 
&

 G
eo

Vo
ic

e|
 1

/1
7/

24
-1

/2
4/

24
 |

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

55Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 1
/2

4/
24

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t c
us

to
m

er
s 

ov
er

 
th

e 
ag

e 
of

 2
5 

w
ho

 re
si

de
 n

ea
r t

he
 p

ro
je

ct
 a

re
a 

in
 L

ou
do

un
 C

ou
nt

y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 9
0%

.

•
N

ex
td

oo
r p

er
fo

rm
ed

 1
67

%
 o

ve
r b

en
ch

m
ar

k.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 1
4,

57
0 

co
m

pl
et

ed
 v

ie
w

s 
fo

r a
 V

C
R

 o
f 3

1.
15

%
.

•
G

oo
gl

e 
D

is
pl

ay
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 7
8%

.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

53
3,

15
3

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

6,
17

8
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

86
,9

30
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

39
.2

7%
 V

C
R

1.
16

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

42
,8

03
ad

 e
n

g
ag

em
en

ts
su

ch
 a

s 
re

ac
tio

ns
, l

ik
es

, c
om

m
en

ts
, s

ha
re

s 
an

d 
sa

ve
s 

ha
ve

 b
ee

n 
m

ad
e 

on
 th

e 
ad

s.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Fa
ce

bo
ok

 D
ET

 N
O

VA
 P

ha
se

 8
 

G
eo

Vo
ic

e 
v1

 a
d 

ha
d 

th
e 

hi
gh

es
t C

TR
 a

t 

1.
83

%
, w

hi
ch

 is
 1

03
%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

406



D
E

T
 |

 N
O

V
A

 P
h

as
e 

8 
–

R
el

ia
b

il
it

y 
&

 G
eo

Vo
ic

e|
 1

/1
7/

24
-1

/2
4/

24
 |

 E
n

g
li

sh

Fe
br

ua
ry

 6
, 2

02
4

56

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
17

7,
53

0 
Im

pr
es

sio
ns

•
2,

93
4 

Cl
ic

ks

•
1.

65
%

 C
TR

•
17

7,
50

6 
Im

pr
es

sio
ns

•
1,

57
3 

Cl
ic

ks

•
0.

89
%

 C
TR

•
17

8,
11

7 
Im

pr
es

sio
ns

•
46

,7
75

 V
ie

w
s

•
14

,5
70

 C
om

pl
et

io
ns

•
31

.1
5%

 V
CR

407



D
E

T
 |

 N
O

V
A

 P
h

as
e 

8 
–

R
el

ia
b

il
it

y 
&

 G
eo

Vo
ic

e|
 1

/1
7/

24
-1

/2
4/

24
 |

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

57Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 1
/2

4/
24

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t c
us

to
m

er
s 

ov
er

 
th

e 
ag

e 
of

 2
5 

w
ho

 s
pe

ak
 S

pa
ni

sh
 a

nd
 re

si
de

 n
ea

r t
he

 p
ro

je
ct

 a
re

a 
in

 L
ou

do
un

 C
ou

nt
y.

N
ot

ab
le

 I
n

si
g

h
ts

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 3
,0

39
 c

om
pl

et
ed

 v
id

eo
 v

ie
w

s 
an

d 
a 

VC
R

 o
f 3

8.
54

%
.

•
G

oo
gl

e 
D

is
pl

ay
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 2
54

%
.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

11
5,

00
9

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

2,
49

3
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

7,
88

5 
vi

d
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

38
.5

4%
 V

C
R

2.
17

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

G
oo

gl
e 

D
is

pl
ay

 S
pa

ni
sh

 D
ET

 N
O

VA
 

Ph
as

e 
8 

30
0x

60
0 

ad
 h

ad
 th

e 
hi

gh
es

t C
TR

 

at
 8

.0
0%

, w
hi

ch
 is

 1
,5

00
%

 h
ig

he
r t

ha
n 

th
e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

408



D
E

T
 |

 N
O

V
A

 P
h

as
e 

8 
–

R
el

ia
b

il
it

y 
&

 G
eo

Vo
ic

e|
 1

/1
7/

24
-1

/2
4/

24
 |

 S
p

an
is

h

Fe
br

ua
ry

 6
, 2

02
4

58

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

D
is

p
la

y
V

id
eo

•
64

,3
19

 Im
pr

es
sio

ns

•
1,

14
1 

Cl
ic

ks

•
1.

77
%

 C
TR

•
50

,6
90

 Im
pr

es
sio

ns

•
7,

88
5 

Vi
ew

s

•
3,

03
9 

Co
m

pl
et

io
ns

•
38

.5
4%

 V
CR

409



D
E

T
 |

 N
O

V
A

 P
h

as
e 

8 
–

Ja
n

u
ar

y 
P

os
t-

E
ve

n
t|

 1
/2

5/
24

-1
/3

1/
24

 |
 E

n
g

li
sh

Fe
br

ua
ry

 6
, 2

02
4

59Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 1
/3

1/
24

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t c
us

to
m

er
s 

ov
er

 
th

e 
ag

e 
of

 2
5 

w
ho

 re
si

de
 n

ea
r t

he
 p

ro
je

ct
 a

re
a 

in
 L

ou
do

un
 C

ou
nt

y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 1
59

%
.

•
N

ex
td

oo
r p

er
fo

rm
ed

 1
80

%
 o

ve
r b

en
ch

m
ar

k.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 8
,9

28
 c

om
pl

et
ed

 v
id

eo
 v

ie
w

s 
an

d 
a 

VC
R

 o
f 3

2.
01

%
.

•
G

oo
gl

e 
D

is
pl

ay
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 9
0%

.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 6
5+

 a
nd

 w
om

en
.

49
7,

38
3

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

7,
38

9
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

70
,3

26
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

40
.9

0%
 V

C
R

1.
49

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Fa
ce

bo
ok

 D
ET

 N
O

VA
 P

ha
se

 8
 a

d 
ha

d 

th
e 

hi
gh

es
t C

TR
 a

t 2
.3

3%
, w

hi
ch

 is
 1

59
%

 

hi
gh

er
 th

an
 th

e 
pl

at
fo

rm
 b

en
ch

m
ar

k.

410



D
E

T
 |

 N
O

V
A

 P
h

as
e 

8|
 1

/2
5/

24
-1

/3
1/

24
 |

 E
n

g
li

sh
 P

os
t-

E
ve

n
t

Fe
br

ua
ry

 6
, 2

02
4

60

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
14

1,
58

1 
Im

pr
es

sio
ns

•
3,

03
1 

Cl
ic

ks

•
2.

14
%

 C
TR

•
20

7,
96

2 
Im

pr
es

sio
ns

•
1,

97
2 

Cl
ic

ks

•
0.

95
%

 C
TR

•
14

7,
84

0 
Im

pr
es

sio
ns

•
27

,8
96

 V
ie

w
s

•
8,

92
8 

Co
m

pl
et

io
ns

•
32

.0
1%

 V
CR

411



D
E

T
 |

 N
O

V
A

 P
h

as
e 

8 
–

Ja
n

u
ar

y 
P

os
t-

E
ve

n
t|

 1
/2

5/
24

-1
/3

1/
24

 |
 S

p
an

is
h

Fe
br

ua
ry

 6
, 2

02
4

61Th
e 

N
O

VA
 c

am
pa

ig
ns

 ra
n 

on
 F

ac
eb

oo
k,

 G
oo

gl
e 

an
d 

N
ex

td
oo

r t
hr

ou
gh

 1
/3

1/
24

. T
he

se
 c

am
pa

ig
ns

 w
er

e 
ta

rg
et

ed
 a

t c
us

to
m

er
s 

ov
er

 
th

e 
ag

e 
of

 2
5 

w
ho

 s
pe

ak
 S

pa
ni

sh
 a

nd
 re

si
de

 n
ea

r t
he

 p
ro

je
ct

 a
re

a 
in

 L
ou

do
un

 C
ou

nt
y.

N
ot

ab
le

 I
n

si
g

h
ts

•
Fa

ce
bo

ok
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 1
18

%
.

•
G

oo
gl

e 
Vi

de
o 

pe
rfo

rm
ed

 w
el

l w
ith

 2
,4

71
 c

om
pl

et
ed

 v
id

eo
 v

ie
w

s 
an

d 
a 

VC
R

 o
f 2

5.
91

%
.

•
G

oo
gl

e 
D

is
pl

ay
 a

ds
 p

er
fo

rm
ed

 a
bo

ve
 b

en
ch

m
ar

k 
by

 2
,9

56
%

.

•
Ad

s 
ar

e 
en

ga
gi

ng
 w

ith
 a

du
lts

 2
5-

44
 a

nd
 m

en
.

15
6,

70
2

im
p

re
ss

io
n

s
of

 a
ds

 w
er

e 
de

liv
er

ed
 to

 ta
rg

et
 a

ud
ie

nc
es

.

4,
35

1
cl

ic
k

s
ha

ve
 ta

ke
n 

au
di

en
ce

s 
to

 th
e 

la
nd

in
g 

pa
ge

s.

36
,5

70
 v

id
eo

 v
ie

w
s 

w
it

h
 a

n
 

av
er

ag
e 

47
.7

6%
 V

C
R

2.
78

%
C

T
R

M
os

t C
TR

s 
ne

ar
 o

r a
bo

ve
 b

en
ch

m
ar

ks
.

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

N
ot

ab
le

 C
re

at
iv

e

Th
e 

Sp
an

is
h 

G
oo

gl
e 

D
is

pl
ay

 D
ET

 N
O

VA
 

Ph
as

e 
8 

ad
 h

ad
 th

e 
hi

gh
es

t C
TR

 a
t 

19
.1

6%
, w

hi
ch

 is
 3

,7
32

%
 h

ig
he

r t
ha

n 
th

e 

pl
at

fo
rm

 b
en

ch
m

ar
k.

412



D
E

T
 |

 N
O

V
A

 P
h

as
e 

8|
 1

/2
5/

24
-1

/3
1/

24
 |

 S
p

an
is

h
 P

os
t-

E
ve

n
t

Fe
br

ua
ry

 6
, 2

02
4

62

Fa
ce

bo
ok

 C
TR

 B
en

ch
m

ar
k:

 0
.9

0%
 | 

Tw
itt

er
 C

TR
 B

en
ch

m
ar

k:
 1

.1
1%

 | 
G

oo
gl

e 
Se

ar
ch

 C
TR

 B
en

ch
m

ar
k:

 3
.1

7%
 | 

G
oo

gl
e 

D
is

pl
ay

 C
TR

 B
en

ch
m

ar
k:

 0
.5

0%
 | 

G
oo

gl
e 

Vi
de

o 
Be

nc
hm

ar
k:

 1
5%

| N
ex

td
oo

r C
TR

 B
en

ch
m

ar
k:

 0
.1

5%

So
ci

al
D

is
p

la
y

V
id

eo

•
87

,3
85

 Im
pr

es
sio

ns

•
4,

35
1 

Cl
ic

ks

•
1.

96
%

 C
TR

•
5,

51
1 

Im
pr

es
sio

ns

•
84

2 
Cl

ic
ks

•
15

.2
8%

 C
TR

•
63

,8
06

 Im
pr

es
sio

ns

•
9,

53
7 

Vi
ew

s

•
2,

47
1 

Co
m

pl
et

io
ns

•
25

.9
1%

 V
CR

413



R
ou

te
 1

B
el

m
on

t P
ar

k 
V

ar
ia

tio
n 

A

B
el

m
on

t P
ar

k 
V

ar
ia

tio
n 

B

B
ro

ad
 R

un
 V

ar
ia

tio
n 

A

B
ro

ad
 R

un
 V

ar
ia

tio
n 

B

A
sp

en
-G

oo
se

 C
re

ek
 L

in
e

Li
ne

s 
#2

08
1/

#2
15

0 
Lo

op

P
ro

po
se

d 
S

ub
st

at
io

n

E
xi

st
in

g 
D

om
in

io
n 

T
ra

ns
m

is
si

on
 L

in
es

K
ey

 O
bs

er
va

tio
n 

P
oi

nt

K
O

P
 V

ie
w

 D
ire

ct
io

n

T
hi

s 
in

fo
rm

at
io

n 
is

 fo
r 

en
vi

ro
nm

en
ta

l r
ev

ie
w

 p
ur

po
se

s 
on

ly
.

M
P

LS
 M

:\U
S

\P
ro

je
ct

s\
D

-F
\D

om
in

io
n\

Lo
ud

ou
n_

50
0k

V
\_

A
rc

G
IS

\S
C

C
_A

pp
en

di
x\

_D
O

M
_A

2G
_S

C
C

_A
pp

en
di

x\
_D

O
M

_A
2G

_S
C

C
_A

pp
en

di
x.

ap
rx

\A
2G

_S
C

C
_A

tta
ch

m
en

t I
II.

B
.2

  |
  R

E
V

IS
E

D
: 0

2/
16

/2
02

4 
 | 

 S
C

A
LE

: 1
:4

0,
00

0 
w

he
n 

pr
in

te
d 

at
 1

1x
17

D
R

A
W

N
 B

Y
: J

P
B

P
R

O
P

O
S

E
D

 A
S

P
E

N
 S

U
B

P
R

O
P

O
S

E
D

G
O

L
D

E
N

 S
U

B

M
on
tg
om

er
y

Lo
ud
ou
n

K
O

P
 6

K
O

P
 1

5

K
O

P
 1

4

K
O

P
 1

3

K
O

P
 1

1

K
O

P
 1

0

K
O

P
 9

K
O

P
 8

K
O

P
 5

K
O

P
 7

K
O

P
 1

K
O

P
 3K
O

P
 4

K
O

P
 2

K
O

P
 1

6

A
tt

ac
h

m
en

t 
III

.B
.2

V
is

u
al

 S
im

u
la

ti
o

n
s 

o
f 

K
ey

 L
o

ca
ti

o
n

s
A

sp
en

-G
o

ld
en

 5
00

-2
30

 k
V

 E
le

ct
ri

c 
Tr

an
sm

is
si

o
n

 P
ro

je
ct

D
o

m
in

io
n

 E
n

er
g

y 
V

ir
g

in
ia

Lo
ud

ou
n 

C
ou

nt
y,

 V
irg

in
ia

P
ro
je
ct

Lo
ca
ti
o
n

0
0.

5
1

M
ile

s

Attachment III.B.2

414



64
1

64
1

65
9

AS
HB

UR
N

AS
HB

UR
N

PO
TO

M
AC

 F
AL

LS
PO

TO
M

AC
 F

AL
LS

LO
UD

OU
N

CO
UN

TY
LO

UD
OU

N
CO

UN
TY

DU
LL

ES
 T

OW
N

CE
NT

ER
DU

LL
ES

 T
OW

N
CE

NT
ER

BE
LM

ON
T

BE
LM

ON
T

LA
NS

DO
W

NE
LA

NS
DO

W
NE

LOUDOUN COUNTY PKWY
LOUDOUN COUNTY PKWY

GL
OU

CE
ST

ER
PK

W
Y

GL
OU

CE
ST

ER
PK

W
Y

GLO
UCES

TE
R P

KW
Y

GLO
UCES

TE
R P

KW
Y

28 287

7

PO
TO

M
AC

 R
IV

ER

PO
TO

M
AC

 R
IV

ER

M
AR

YL
AN

D 
M

AR
YL

AN
D 

VI
RG

IN
IA

 
VI

RG
IN

IA
 

MARYLAND 

MARYLAND 

VIRGINIA 

VIRGINIA 

2

3

4
5

6

7

9

10

11

16
13

14

8

1
PR

OP
OS

ED
 A

SP
EN

SU
BS

TA
TI

ON

PR
OP

OS
ED

 G
OL

DE
N

SU
BS

TA
TI

ON

15

BELMONT 
RI

DG

ERD

BELMONT 
RI

DG

ERD

CLAIBORNE PKWY

CLAIBORNE PKWY

ASHBURN V I LLAGE

BLVD

ASHBURN V I LLAGE

BLVD

P
ho

to
 L

oc
at

io
n 

M
ap

Ke
y 

O
bs

er
va

tio
n 

Po
in

t (
KO

P)
1

P
ro

po
se

d 
S

ub
st

at
io

n

A
S

P
E

N
 T

O
 G

O
LD

E
N

Tr
an

sm
is

si
on

 L
in

e 
P

ro
je

ct
R

ou
te

 1
B

el
m

on
t 

P
ar

k 
V

ar
ia

tio
n 

B

B
el

m
on

t 
P

ar
k 

V
ar

ia
tio

n 
A

B
ro

ad
 R

un
 V

ar
ia

tio
n 

B

B
ro

ad
 R

un
 V

ar
ia

tio
n 

A

415



CO
CH

RA
N 

M
IL

L 
RD

CO
CH

RA
N 

M
IL

L 
RD

CROSSTRAIL BLV
D

CROSSTRAIL BLV
D

COCHRAN MILL RD

COCHRAN MILL RD

PR
OP

OS
ED

 A
SP

EN
SU

BS
TA

TI
ON

1

BELMONT RIDGE RD

BELMONT RIDGE RD

K
O

P
 1

D
at

e:
 0

3/
30

/2
02

3 
 T

im
e:

 1
1:

22
 a

m
  V

ie
w

in
g

: E
as

t

S
im

ul
at

io
ns

 a
re

 f
or

 d
is

cu
ss

io
n 

pu
rp

os
es

 o
nl

y.
 F

in
al

 d
es

ig
n 

is
 s

ub
je

ct
 t

o 
ch

an
ge

 p
en

di
ng

 p
ub

lic
, e

ng
in

ee
rin

g,
 a

nd
 r

eg
ul

at
or

y 
re

vi
ew

.

E
X

IS
T

IN
G

 C
O

N
D

IT
IO

N
S

P
R

O
P

O
S

E
D

 C
O

N
D

IT
IO

N
S

A
S

P
E

N
 T

O
 G

O
LD

E
N

Tr
an

sm
is

si
on

 L
in

e 
P

ro
je

ct
K

ey
 O

bs
er

va
tio

n 
P

oi
nt

 (K
O

P
)

1

P
ro

po
se

d 
S

ub
st

at
io

n

R
ou

te
 1

416



65
9

CO
CH

RA
N 

M
IL

L 
RD

CO
CH

RA
N 

M
IL

L 
RD

CROSSTRAIL BLV
D

CROSSTRAIL BLV
D

PR
OP

OS
ED

 A
SP

EN
SU

BS
TA

TI
ON

2

BELMONT R
IDGE RD

BELMONT R
IDGE RD

K
O

P
 2

D
at

e:
 0

3/
30

/2
02

3 
 T

im
e:

 1
0:

12
 a

m
  V

ie
w

in
g

: S
ou

th
ea

st

S
im

ul
at

io
ns

 a
re

 f
or

 d
is

cu
ss

io
n 

pu
rp

os
es

 o
nl

y.
 F

in
al

 d
es

ig
n 

is
 s

ub
je

ct
 t

o 
ch

an
ge

 p
en

di
ng

 p
ub

lic
, e

ng
in

ee
rin

g,
 a

nd
 r

eg
ul

at
or

y 
re

vi
ew

.

E
X

IS
T

IN
G

 C
O

N
D

IT
IO

N
S

P
R

O
P

O
S

E
D

 C
O

N
D

IT
IO

N
S

A
S

P
E

N
 T

O
 G

O
LD

E
N

Tr
an

sm
is

si
on

 L
in

e 
P

ro
je

ct
2

P
ro

po
se

d 
S

ub
st

at
io

n

K
ey

 O
bs

er
va

tio
n 

P
oi

nt
 (K

O
P

)
R

ou
te

 1

417



65
9

CO
CH

RA
N 

M
IL

L 
RD

CO
CH

RA
N 

M
IL

L 
RD

CROSSTRAIL BLV
D

CROSSTRAIL BLV
D

COCHRAN MILL RD

COCHRAN MILL RD

PR
OP

OS
ED

 A
SP

EN
SU

BS
TA

TI
ON

3

BELMONT RIDGE RD

BELMONT RIDGE RD

S
im

ul
at

io
ns

 a
re

 f
or

 d
is

cu
ss

io
n 

pu
rp

os
es

 o
nl

y.
 F

in
al

 d
es

ig
n 

is
 s

ub
je

ct
 t

o 
ch

an
ge

 p
en

di
ng

 p
ub

lic
, e

ng
in

ee
rin

g,
 a

nd
 r

eg
ul

at
or

y 
re

vi
ew

.

E
X

IS
T

IN
G

 C
O

N
D

IT
IO

N
S

P
R

O
P

O
S

E
D

 C
O

N
D

IT
IO

N
S

A
S

P
E

N
 T

O
 G

O
LD

E
N

Tr
an

sm
is

si
on

 L
in

e 
P

ro
je

ct

K
O

P
 3
A

D
at

e:
 0

3/
29

/2
02

3 
 T

im
e:

 3
:2

8 
pm

  V
ie

w
in

g
: N

or
th

ea
st

3

P
ro

po
se

d 
S

ub
st

at
io

n

K
ey

 O
bs

er
va

tio
n 

P
oi

nt
 (K

O
P

)
R

ou
te

 1

418



65
9

CO
CH

RA
N 

M
IL

L 
RD

CO
CH

RA
N 

M
IL

L 
RD

CROSSTRAIL BLV
D

CROSSTRAIL BLV
D

COCHRAN MILL RD

COCHRAN MILL RD

PR
OP

OS
ED

 A
SP

EN
SU

BS
TA

TI
ON

3

BELMONT RIDGE RD

BELMONT RIDGE RD

S
im

ul
at

io
ns

 a
re

 f
or

 d
is

cu
ss

io
n 

pu
rp

os
es

 o
nl

y.
 F

in
al

 d
es

ig
n 

is
 s

ub
je

ct
 t

o 
ch

an
ge

 p
en

di
ng

 p
ub

lic
, e

ng
in

ee
rin

g,
 a

nd
 r

eg
ul

at
or

y 
re

vi
ew

.

E
X

IS
T

IN
G

 C
O

N
D

IT
IO

N
S

P
R

O
P

O
S

E
D

 C
O

N
D

IT
IO

N
S

A
S

P
E

N
 T

O
 G

O
LD

E
N

Tr
an

sm
is

si
on

 L
in

e 
P

ro
je

ct

K
O

P
 3

B
D

at
e:

 0
3/

29
/2

02
3 

 T
im

e:
 3

:2
8 

pm
  V

ie
w

in
g

: N
or

th

3

P
ro

po
se

d 
S

ub
st

at
io

n

K
ey

 O
bs

er
va

tio
n 

P
oi

nt
 (K

O
P

)
R

ou
te

 1

419


	03 - Appendix (Aspen-Golden) (FINAL).pdf
	Appendix Attachment II.B.6.c.pdf
	Appendix Attachment II.B.6.c (Sims)
	Figure 5. (SP 4 west existing and SP 4 west route all)
	Figure 6. (SP 2 west existing and SP 2 west route all)
	Figure 8. (SP 17 existing and SP 17 route aa mono hidden)
	Figure 12. (SP 5 existing  and SP 5 route aa mono hidden)
	Figure 15. (SP 8 northwest existing and SP 8 northwest route all)
	Figure 16. (SP 8 northwest existing and SP 8 northwest all hidden)
	Figure 17. (SP 9 existing and SP 9 route aa and ac mono)
	Figure 19. (SP 27 existing and SP 27 route all hidden)
	Figure 20. (SP 29 existing and SP 29 route all hidden)
	Figure 26. (SP 301 existing and SP 301 route AA mono)
	Figure 27. (SP 302 existing and SP 302 route aa and ac mono)
	Figure 28. (SP 303 west existing and SP 303 west route all)
	Figure 30. (SP 31 existing and SP 31route aa mono hidden)
	Figure 32. (SP 26 existing and SP 26 route all hidden)
	Figure 34. (SP 16 west existing and SP 16 west route all)
	Figure 36. (SP 1 existing and SP 1 route aa and ac mono)
	Figure 37. (SP 4 east existing and SP 4 east route aa and ac mono)
	Figure 38. (SP 2 east existing and SP 2 east route aa and ac mono)
	Figure 41. (SP 8 existing and SP 8 route aa and ac hidden
	Figure 42. (SP 9 existing and SP 9 route aa and ac mono)
	Figure 44. (SP 301 existing and SP 301 route aa mono)
	Figure 45. (SP 302 existing and SP 302 route aa and ac mono)
	Figure 47. (SP 16 west existing and SP 16 west route all)
	Figure 49. (SP 1 existing and SP 1 route ab mono)
	Figure 50. (SP 4 east existing and SP 4 east route ab mono)
	Figure 51. (SP 2 east existing and SP 2 east route ab mono)
	Figure 53. (SP 8 northwest existing and SP 8 northwest all)
	Figure 54. (SP 8 existing and SP 8 route ab hidden)
	Figure 55. (SP 9 existing and SP 9 route ab mono)
	Figure 57. (SP 301 existing and SP 301 route aa mono)
	Figure 58. (SP 302 existing and SP 302 ab mono)
	Figure 60. (SP 21 south existing and SP 21 south route all hidden)
	Figure 62. (SP 18 existing and SP 18 route aa and ac mono hidden)



	Application Volume 1 of 3 (2024 Aspen-Golden)_Part3.pdf
	03 - Appendix (Aspen-Golden) (FINAL).pdf
	Appendix Attachment III.H.1.pdf
	Appendix C - Agency and Stakeholder Correspondence
	Memo Stylea



	Appendix Attachment III.B.2.pdf
	Appendix G - Visual Simulations_Part 2 of 4 (1)
	Appendix G - Visual Simulations_Part 3 of 4 (1)
	Appendix G - Visual Simulations_Part 4 of 4 (1)





